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Overview

pro-physik.de
pro-physik.de is the leading German- 

language expert portal for all areas of 
physics. Each day it is updated with news 

and articles from industry, technology, 
research and academia, as well as from the 

DPG (Deutsche Physikalische Gesellschaft; 
english: German Physical Society).

A comprehensive job market, list of  
suppliers, product information and  

calendar events round off the offering.

User analysis
pro-physik.de users mainly 

come from industry, research 
institutes and universities.

The portal records 50,000 
unique visits and 86,000 page 

impressions per month.

Website traffic
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Banner and Content Ad

Banner advertising
Banner advertising allows you to create great awareness 
around your product, service or your brand. The banner 
ads are placed at the top and the right side of every page 
to catch the user’s attention. Animated banners or rich 
media formats allow you to increase the user’s awareness 
and promote your message with a unique design. Furt-
hermore you will receive continuous detailed reporting 
allowing you to monitor your banner ad campaign.

Format  Rate per Month (€)

Leaderboard (728 x 90 px)* 1,890

Wide Skyscraper (160 x 600 px)* 1,760

Medium Rectangle (300 x 250 px)* 1,580
*�A Large Mobile Banner (320 x 100 Pixel) must also be supplied  

for the mobile-optimized version.

Top Feature Portal
Top placement on the landing page and all subpages of 
pro-physik.de. Promote your current highlights, your 
product launch, your user report and reach your target 
groups around the clock.

Format  Rate (€)

Top Feature Portal 2,930

Combination Offer:  
Top Feature on Portal + 1x Newsletter 3,350

Duration: 14 days prominent on the landing page and  
a total of 6 months in the respective portal category.

Content Ad
The content ad is prominently placed on the landing  
page of the portal and thus attracts much attention.

In the content ad you can present your product,  
service, or event as an advertorial, i.e., in editorial style.  
It contains an image or logo, a short text, and a direct  
link to your desired page. 

You can also present your white paper with a  
teaser text, image, and a link. 

Format  Rate per Month (€)

Content Ad 2,100
Booking period: 1 month prominently on the landing page

Calendar of events
Your event is listed chronologically with logo and  
text in the event calendar. It will also be promoted in  
2 mailings of the physics E-newsletter.

Format  Rate per month (€)

Calendar of events 550
Duration: 1 month in the event calender + 2 newsletters 
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Content Premium-Package
The Content Premium-Package is published as a 
fully-fledged, labeled article on our portal page in 
the news section.

· �Review by our content experts  
(preliminary quality check)

· �Placement of the article on our  
portal site in the News section

· �Archiving on portal page: 1 year after  
publication

· �Reporting after 2 months

The content marketing package includes:
· �Your own microsite on pro-physik.de  

(archiving for 1 year)
· �1 month Content Ad on the homepage  

with link to the microsite
· �2 months Feature Newsletter in our physics 

E-newsletter (8 mailings) with link to the microsite

The frequency of this advertising  
form is very limited!

This is what we need from you:
· �Your logo: 500 px width (jpg, png)
· �Teaser image: max. 760 pixels wide (jpg or png), 

specify image source, image caption, max. 250 
characters, no branding and no fonts in the image

· �URL to the company website (optionally with 
tracking)

· �Short header (to supplement the headline):  
1–3 words or approx. 30 characters

· �Meaningful headline: max. 100 characters
· �Teaser (2 short sentences that arouse interest): 

max. 220 characters
· �Text incl. links and subheadings,  

approx. 3,000–6,000 characters incl. spaces

Optional:
· �Up to five additional images
· �Link to a YouTube or Vimeo video for direct 

integration in the article or for linking

Duration: Integration on 
our portal page in the news 
section, 1 month content ad 
on the homepage, 2 months 
Feature Newsletter in the 
E-Newsletter and archiving 
for at least one year.

Rate: € 5,120.–
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Alexandra Wojtanowska
International and 
German Zip Codes 00–59
Tel: +49 (0) 6201 606 552
awojtanows@wiley.com

Martin Fettig
German Zip Codes 60–99
Tel: +49 (0)721 145080-44
m.fettig@das-medienquartier.de

PhotonicsViews is Europe‘s leading magazine for optical technologies – and the fi rst port of call for anyone 
investing, developing, or making decisions in the photonics industry. Whether industrial laser technology, 
optics, or photonic systems: our readers are the brains behind innovations – developers, users, executives, 
and buyers from industry.

In each issue, we highlight current trends, technical highlights, and practical applications. Our technical artic-
les on various topics off er in-depth insights into research, development, and production. The editorial content 
is supplemented by industry news from optics, photonics, laser and medical technology, as well as equipment 
and mechanical engineering.

▶  Two digital issues per year focussing on 
innovations, applications and industry events

▶  Reach of around 50,000 readers in Europe

▶  Presence on WileyIndustryNews.com and 
pro-physik.de – the daily updated online 
portals with a combined monthly user base 
of over 100,000

▶  Supplementary bi-weekly newsletter for 
maximum visibility

▶  As part of the renowned specialist publisher 
Wiley, PhotonicsViews stands for quality, 
reach, and relevance – making it the ideal 
platform for your message in the world of 
photonics.

▶  Direct playback of videos, such as interviews, 
webinars, product presentations

▶  Deep links to further information, such as 
articles, data sheets, or product pages – 
even from advertisements

▶  Intuitive and convenient navigation within 
the issue

PhotonicsViews – The Platform for Decision-makers in Photonics

The PhotonicsViews at a Glance: Here you can fi nd the 
digital PhotonicsViews

Your Direct Line to Us:

The Advantages of the Digital Format:

Issues Editorial 
deadline

Advertising 
deadline

Publication 
date

1/2026 30.01.2026 27.02.2026 11.03.2026

2/2026 24.07.2026 21.08.2026 02.09.2026

Ad Format  Price €
Cover page + cover story 3,780 

1/1 page (1.600 x 1.200 pixels) 2,730

1/2 page (1.600 x 600 or 800 x 1.200 pixels) 1,890

1/2 page (1.600 x 600 or 800 x 1.200 pixels) next to Editorial 2,730
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Physics E-Newsletter

The Physics E-Newsletter is published weekly.

It offers its subscribers a comprehensive overview of current 
articles, news, interviews, and biweekly information from the DPG.

The E-Newsletters pro-physik.de (20,000 recipients) and Physik 
Journal (18,000 recipients) are offered as a package with the 
weekly Physics E-Newsletter.

This means you can reach DPG newsletter subscribers and other 
experts from industry and research in all areas of physics.

Format  � Rate per Month (€)

Four newsletters

Fullsize Banner (468 x 60 px) 2,320

Feature Newsletter (image, text + URL) 2,490

FULLSIZE BANNER

FEATURE NEWSLETTER

FULLSIZE BANNER
Exclusive  

presence with  
your customers

Single Sponsored  
Newsletter to  

20,000 pro-physik  
recipients 

€ 5,495
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Product of the Month | Productinformation

Product of the Month
Your product information is published with product and 
company name and image on all pages (except the job ads 
section) of pro-physik.de and in the E-newsletters. 

In addition, your product highlight will be published for six 
months in the product database of the portal.

As a third component, the product information appears 
prominently in the parallel monthly issue of the  
Physik Journal (circulation: 44,557)

Format  Rate (€)

Product of the Month 
(print, online & newsletter) 2,350

Booking period: 1 month prominently on the homepage 
and 6 months in the product database

Productinformation Print + Online
Product information, applications and company news are 
presented online in the product database on the pro-physik.de 
portal and print optionally in one issue of Physik Journal or 
PhotonicsViews. Texts are edited by the editorial team of the 
Physik Journal. The entry runs initially for six months and  
can be extended for a further six months.

Format  Rate (€)

Productinformation Print + Online 
(Booking period 6 months) – 1 Portal 990

Option to extend for a further six months 620

P R O D U K T E  /  F I R M E N

2 Physik Journal 24 (2025) Nr. 4 © 2025 Wiley-VCH GmbH 

Hochgenauer Lock-in-Verstärker 

Hersteller: SI Scientific Instruments
Angebot: Zweiphasen-Lock-In-Verstärker 
SR865A mit vielen neuen Funktionen, wie z. B. 
Delta-f-Demodulation oder Anzeige des FFT-
Spektrums von Ein- oder Ausgangssignalen.
Merkmale: Das Gerät verwendet ein Hoch-
geschwindigkeits-FPGA, in dem der Demo-
dulator, die Verstärker und die Ausgangsfil-
ter integriert wurden. Ein hochauflösendes 
Touchscreen-Display stellt das Messergebnis 
von Betrag, Phase, Real- und Imaginärteil 
gleichzeitig numerisch oder grafisch dar. Die 
Bedienung ist intuitiv, denn alle Gerätefunk-
tionen sind über das Frontpanel erreichbar. 
Durch den integrierten Webserver lässt sich 
der SR865A vollständig über einen Webbrow-
ser steuern.

Der Lock-in deckt der Frequenzbereich 
von 1 mHz bis 4 MHz ab. Das Messsignal 
wird symmetrisch oder unsymmetrisch an-

geschlossen, wobei der Verstärkungsfehler 
bei max. 1 % liegt. Das Eingangsrauschen ist 
außerordentlich gering und wird mit typisch 
2,5 nV/√Hz bei 1 kHz angegeben. Ohne Signal-
vorfilterung ist die nutzbare Dynamikreserve 
>120 dB. Zur Glättung des Restrauschens sind 
Zeitkonstanten von 1 µs bis 30 000 s in 1- und 
3-er Schritten wählbar. Filterflanken von 6, 
12, 18 oder 24 dB/Oktave unterdrücken nahe-
liegende Störfrequenzen. Die zu messende 

Signalfrequenz wird entweder über den 
intern eingebauten Generator oder extern 
zugeführt. Harmonische der Signalfrequenz 
lassen sich detektieren. Zusätzlich kann ein 
SR540-Lichtchopper über ein AUX-Kabel auf 
die interne Referenzfrequenz gelockt werden.

Um mehrere Lock-In-Verstärker oder an-
dere im Messaufbau involvierte Messgeräte 
zu synchronisieren, enthält das Gerät einen 
10 MHz-Referenzeingang. Außerdem verfügt 
es für automatisierte Messaufgaben über alle 
gängigen Schnittstellen (GPIB-, RS-232-, USB-, 
HDMI- und Ethernet-Interface).

SI Scientific Instruments GmbH
Römerstr. 67
82205 Gilching 
Tel.: +49 (0)8105 7794-0
E-Mail:  info@si-gmbh.de
Website: www.si-gmbh.de

Anmeldung

Bleiben Sie
auf dem 

Laufenden

Adobe Stock/Sandor Jackal

Vakuummesstechnik für Quantencomputer

Quantencomputer gehören zu den vielver-
sprechendsten Technologien der Zukunft und 
eröffnen neue Perspektiven für Wissenschaft 
und Industrie. Im Gegensatz zu klassischen 
Computern nutzen sie Qubits, die sich in 
einer Super position befinden können. Da-
durch sind Quantencomputer in der Lage, 
bestimmte Problemstellungen wesentlich 
effizienter zu lösen. 

Qubits sind extrem empfindlich gegenüber 
äußeren Einflüssen. Deshalb sind hochpräzise 
Vakuumtechnologien unverzichtbar, um sta-
bile und reproduzierbare Bedingungen für 
Quantenprozesse zu schaffen. Ein zentrales 
Element in der Quantencomputerforschung 
ist das ultrahohe Vakuum (UHV), das in Kom-

bination mit Temperaturen nahe dem abso-
luten Nullpunkt eine fast perfekte Isolation 
ermöglicht. Ionenfallen und supraleitende 
Qubit-Systeme benötigen diese extremen 
Umgebungsbedingungen, um zuverlässig 
zu funktionieren. 

Bereits bei der Herstellung der Quanten-
computer-Bauteile spielt Vakuummesstech-
nik eine entscheidende Rolle. Die Kühlung 
von Quantenchips auf Temperaturen nahe 
dem absoluten Nullpunkt erfordert Materi-
alien und Komponenten, die diesen extre-
men Bedingungen standhalten. Gleichzeitig 
ist die präzise Überwachung und Kontrolle 
des Vakuums entscheidend für die gesamte 
Systemstabilität.

Thyracont Vacuum Instruments steht 
seit mehr als 50 Jahren für innovative Va-
kuummesstechnik „Made in Germany“. Mit 
einer breiten Palette an Messprinzipien, 
die in verschiedenen Kombinationen einen 
Bereich von 2000 bis 3e-11 mbar abdecken, 
bietet Thyracont Lösungen für nahezu jeden 
Vakuumprozess.

Thyracont Vacuum Instruments GmbH
Max-Emanuel-Straße 10
94036 Passau
Tel.: +49 (0)851 95986 0
E-Mail: info@thyracont-vacuum.com
Website: https://thyracont-vacuum.com 

PrintOnline

PRODUCTINFORMATION
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Webinars
A Webinar is an audiovisual online presentation that  
you can broadcast either live or pre-recorded. Both the 
speaker and viewers and/or listeners participate using  
their own computers.   

A Webinar usually lasts one hour: 45 minutes for the  
presentation itself, 15 minutes for Q&A.   

The Webinar is recorded and remains six months year  
after its initial broadcast in the archive on pro-physik.de.   

Webinars are ideal for a comprehensive presentation of  
new products and technologies, as well as training or other 
corporate information events.   

Alongside technical and logistical support, various other 
measures are included in the rate so as to generate the 
maximum number of participants. These include banners  
on the website and in the E-Newsletters.  

Your benefits at a glance:
• Quality marketing contacts (leads)
• Heightened brand awareness among your target group
• Attract a new audience that is otherwise difficult to reach
• Direct, valuable feedback from participants
• Long-term availability on demand (six months)

Videocasts
Videocasts have become an important and efficient means 
of online communication. Products requiring explanation or 
complex processes can be clearly presented in a lively 
manner, while companies can appear in a holistic way with 
an added personal touch. A further advantage is the fact 
that the information can be accessed at any time.   

pro-physik.de has its own video channel for you to  
present your pre-recorded videos. 

Booking period 3 Months Rate (€)

Videocast 1,500

Format  Rate (€)

Webinar 10,000
We offer an attractive bulk discount.

Webinars and Videocast
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If you are looking for physicists, the Job Fairs presented by 
Wiley-VCH and the DPG are the events to attend! We offer 
three different formats that have already been successfully run 
several times: 

•  a Job Fair as a presence event at the DPG Spring Meetings

•  Virtual Job Fairs 

•  Job Fairs in combination with an Advertorial

The German Physical Society 
(DPG) is the world‘s largest 
professional society with 
 approximately 51,000 mem-
bers and organizes the DPG 
Spring Meetings every year. 

The well-known and successful DPG Job Fair is held here as an attendance 
event. A limited number of presentations (slots) are available each day. Com-
panies, institutes and consulting firms present their career opportunities and 
entry-level opportunities.
More than 5,300 physicists are expected in Dresden and 1,300 in Mainz. 
Experience has shown that both job fairs are very well attended.

Services:
•  Slot: a room with technical equipment
•  Meeting Point: a meeting point will be available on the day of your slot in 

Dresden (community booth). Here you can talk to attendees and provide 
information material in a relaxed atmosphere throughout the day.

Your benefi ts: many interested students and young professionals in one 
place, a hosted event, and only a small time commitment by job providers.

Dates: 
Mainz: March 03-05, 2026 
Dresden: March 10-12, 2026
Registration deadline: 
December 15, 2025

Marketing for the Job Fairs
•  Print Advertisements (e. g. Physik Journal)
•  Editorial announcement on pro-physik.de
•  Banner in the physics E-Newsletter with a total 

of 38,000 recipients
• Stand Alone physics newsletter 
•  Cover letter of the DPG to all relevant DPG members

Job Fair as a presence envent at the DPG Spring Meetings

You can deliver your online 
audiovisual presentation as a 
live lecture or as a recorded 
version (on demand). The 
entire event lasts one hour: 30 
minutes presentation and 30 
minutes Q&A. Moderation is 
provided by the experienced 
Physik Journal team.

Services:
•  Slot: proven technology, rehearsal for all speakers, experienced moderation
•  Extensive marketing for interested parties
•  Creation of a company website with logo and presentation
•  If the webinar is recorded, it will be available for eight more weeks on 

pro-physik.de

Your benefi ts: precise reachability of your target group, little time required 
for organizers, no travel costs

Date in June: 
June 16-18, 2026
Registration deadline: 
April 20, 2026

Rate: € 5,300

Virtual Job Fair

An advertorial is off ered to 
complement the events.
Format: 1/1 page 4C. 
• The advertorial will be pla-
ced prominently in the Physik 
Journal before the Job Fair. 
•  It can be designed in the 

form of an interview or as an 
recruitment advertisement.

•  Two options are off ered: The print data for the advertorial is supplied by 
your company or our editorial team creates the content and layout together 
with your company. 

Rate: € 1,980 (instead of € 8,700) for each Advertorial

Job Fair in combination with Advertorial

Rates: 
€ 5,300 for one Job Fair
€ 9,500 for both Job Fairs

Date in November: 
November, 10–12, 2026
Registration deadline: 
September 21, 2026

Job Fairs
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The personnel demand for physicists is very high in many companies. It is therefore advantageous 
for employers to regularly present themselves to the target group as an innovative and friendly company 
with interesting fields of activity.
In the Physik Journal, we offer the following options in addition to the classic job advertisements for recruiting:

• Image-advertisements

• Supplement and

• Advertorials

A mix of these three options off ers an attractive variety in addressing your target audience.

If you want to publish information about your company and career opportuni-
ties, then an image ad in the Physik Journal is the appropriate format. A large 
proportion of the readership are physics students and young professionals. In 
this way, you can reach your desired target group precisely.

Services
•  Publication in the Physik Journal with a circulation of approx. 45,000 issues
•  Publication on pro-physik.de within the e-paper of the Physik Journal
•  Publication in the job market on pro-physik.de and in the

E-Newsletter

Your benefi ts
•  Perfectly fitting your target group
•  Placement in a first-class editorial 

environment
•  Valuable presentation

1/1 Image-advertisement 
Size: 210 mm × 297 mm
Format: PDF-fi le with 300 dpi and 
3 mm crop

Rate: € 8,700

Image-Advertisement
Would you like to present your com-
pany in more detail? Then choose 
the two-page supplement. You can 
present your company and your 
career opportunities on two pages 
in more detail. You can show your 
branding appropriately, let a young 
professional have his say or draw 
attention to a workshop.

Services
•  Publication in the Physik Journal 

with a circulation of approx. 
45,000 

•  Publication on pro-physik.de within the e-paper of the Physik Journal
•  If you wish, we can print the supplement for you for a fee covering the 

printing costs

Your benefi ts
•  Plenty of space for your presentation
•  Thicker paper automatically 

stands out more
•  Perfectly fitting your target group
•  Placement in a first-class editorial 

environment

Supplement (2 pages)

The advertorial can take the form of an interview or a short article. There are two options: you can either provide us with a ready-made PDF or you can call on the 
professional support of the Physik Journal editorial team to create the advertorial for you. In this case, you provide us with text and images and we take care of the 
rest. You don‘t want to write the text yourself? No problem, the Physik Journal editorial team will be happy to support you. There are no limits to your creativity: for 
example, your advertorial could be an interview or maybe a report by a young professional.

Services
•  Design of your advertorial by our layout team
•  Correction of the text by the editorial team of the Physik Journal
•  Publication in the Physik Journal with a circulation of approx. 45,000 issues
•  Publication on pro-physik.de within the e-paper of the Physik Journal

Your benefi ts
•  Can be created in the layout of the Physik Journal
•  Has the effect of an independent editorial contribution
•  Clearly differs from ads

Advertorial 
•  with editorial support 

appr. 4,000 characters incl. spaces with one image or
appr. 3,100 characters incl. spaces with two images  

Rate: € 8,900

•  without editorial support
fi nished PDF-fi le with 300 dpi and 3 mm crop

Rate: € 8,700 

Advertorial

Supplement
2 pages as a PDF-fi le: 
Size: 210 mm × 297 mm
Format: PDF-fi le with 300 dpi and 
3 mm crop

Rate: € 8,700 

Als Physiker*in sind Sie es gewohnt, strukturiert an komplexe Probleme heranzugehen und 

fundierte Lösungen zu erarbeiten. Bringen Sie Ihre Fähigkeiten in unsere Projekte z.B. in den 

Bereichen Big Data, IT, Risikocontrolling und Großprojektmanagement ein. Basycon – die 

führende Management-Beratung mit mathematisch-naturwissenschaftlicher Ausrichtung.

LERNEN SIE UNS KENNEN UND ÜBERZEUGEN SIE SICH VON DEN TOP-KARRIERE-

PERSPEKTIVEN BEI BASYCON, ZUM BEISPIEL BEI UNSEREM BASYCON DAY AM 13. MAI 2022.

Hervorragende persönliche Entwicklungsmöglichkeiten 
Durch abwechslungsreiche, herausfordernde Projektaufgaben und 
umfassende Weiterbildung.

Große GestaltungsfreiräumeGestalten Sie mit uns die Organisation, Abläufe und Systeme unserer 
Klienten und die Zukunft unserer Firma.
Arbeiten in freundschaftlicher Atmosphäre
In einem Team mit 100% hoch qualifizierten MINT-Absolvent*innen,
bei dem auch der Spaß nicht zu kurz kommt.

Als Physiker*in ins Consulting Basycon Dayam 13.05.22

Basycon Unternehmensberatung GmbH • Welserstr. 1 • 81373 München • karriere.basycon.comBasycon_AZ_Physik-Journal_A4_170322.indd   1

Basycon_AZ_Physik-Journal_A4_170322.indd   1

18.03.22   10:2018.03.22   10:20

Recruiting

Als führendes europäisches Beratungsunternehmen mit Fokus auf analytisch 

 anspruchsvolle Themen bieten wir dir die Chance, deine Fähigkeiten in abwechs-

lungsreichen Projekten praktisch einzusetzen. Zusammen mit Gleichgesinnten 

berätst du Auftraggeber sowohl aus der Wirtschaft als auch aus dem öffentlichen 

Sektor, deren Zukunft du mit nachhaltigen Lösungen und wegweisenden techno-

logischen Umsetzungen mitgestaltest.

Übrigens: Wir helfen nicht nur unseren Auftraggebern, Emissionen zu reduzieren. 

Mit unserem „net-zero commitment“ im Rahmen der Science Based Target Initiative 

sind wir selbst Vorreiter auf dem Weg in eine klimafreundliche Zukunft und bereits 

seit 2019 als klimaneutrales Unternehmen zertifiziert.

Bewirb dich jetzt unter:

www.d-fine.com/karriere

#dfineTomor
row

Dr. Lisa Löbling, 

Physikerin bei d-fine

»Mit meinen Fähigkeiten 

treibe ich die Digita li-

sierung voran.«

Meet us:

18. September

Deutsche

Physikerinnen-

tagung

Kiel

ADVERTORIAL

Davide is Head of Product Development at PlanQC. He 

is an experimental physicist by training, specialized in 

quantum gases and quantum simulation. After a few 

years in academia, he moved into industry. He has been 

working at PlanQC since last year. The company has a 

holistic approach to building quantum computers and 

the associated software. Teamwork plays a major role 

in the company and its success. What products is Plan QC 
working on?We want to develop a quantum computer with neutral 

atoms. In essence, our quantum processor does not consist 

of transistors and electrical signals like conventional com-

puters, but of individual atoms that are controlled by laser 

beams. We are currently experiencing impressive and stea-

dy progress in the development of a large-scale, functional 

quantum computer. Neutral atom technology is leading the 

way here. In recent years, our technology has continuously 

improved in almost all key performance areas, especially 

compared to other platforms.
How can PlanQC‘s ground-breaking products 

change the future of data processing?

Our goal is not only to improve the performance of the plat-

form, but also to advance the state of the art. Personally, 

I think even if quantum computing only leads to a few 

breakthroughs in areas such as materials science or 

chemistry, it could have a huge impact. 

Can you walk us through a typical day as 

head of product? Building a quantum computer is a real team effort. My main 

role is to support the team and make sure everyone gets the 

resources and help they need to succeed. I also work in the 

lab and participate in technical discussions. 

What excites you most about working at PlanQC?

We have more than fifty people all working towards the 

same goal, with a clear objective and little room for personal 

egos. It‘s pure teamwork! The talent pool is also exceptional. 

Munich attracts top talent and PlanQC is well positioned to 

bring them on board. What challenges have you encountered at 

PlanQC, and how have you overcome them?

A big challenge was the transition from the academic world 

to the start-up world. Working in an industrial environment 

is fundamentally different. What really helped me in the first 

few years was working closely with experienced colleagues. 

I learnt a lot about project management, team coordination 

and structured workflows. 
How would you describe the work culture 

at PlanQC?

We are a very technology-orientated company, so this tech-

nical mindset is evident everywhere. Our team members 

come from a wide variety of backgrounds and are very in-

ternational, which makes our daily interactions even more 

interesting. Everyone here is easy to talk to, so you always 

feel comfortable asking questions or sharing ideas. 

Would you join again?
Absolutely! Mainly because of the people. The vibe here at 

PlanQC is great.Why should people join us?
If you share our passion for pushing technology to its limits, 

you‘ll fit right in with us. The opportunity to turn cutting-

edge research into a fully functional ‘machine’ is incredibly 

exciting. Not only do we build reliable systems, but we also 

push the boundaries of modern quantum technology. Every 

project we work on is part of an ongoing research and de-

velopment effort that combines new insights from atomic 

physics with scalable solutions.  

„The vibe here is great.“
PlanQC is working on quantum computing using neutral atoms.

PlanQC GmbH, Münchenerstr. 34, 85748 Garching, info@planqc.eu, 

www.planqc.eu 
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S ie liebt es zu knobeln: Jennifer ist Innovationsexpertin für 
ophthalmische Implantate und Workflows in der Vorent-

wicklung bei ZEISS. Als Senior Innovation Expert hat die pro-
movierte Physikerin eine besondere naturwissenschaftlich-
technische Karriere in dem Technologieunternehmen der 
optischen und optoelektronischen Industrie eingeschlagen: 
die Fachlaufbahn. Hier kann sich Jennifer als anerkannte Ex-
pertin fachlich weiterentwickeln, die  „Expert Ladder“ auf-
steigen und viel bewegen. 

Jennifers Job ist es, ungelöste Kundenbedürfnisse zu 
erkennen, zu analysieren und damit die Innovationen von 
morgen und übermorgen anzustoßen. Sie nutzt dafür die 
Design-Thinking-Methode. Ihr Faible fürs Knobeln hilft ihr, 
initiale Gedanken zur Lösung bestehender Kundenpro-
bleme in kreative und konzeptionelle Arbeit umzusetzen. 
„Ich identifiziere Herausforderungen und Potenziale, bei-
spielsweise bei der Behandlung der Augenerkrankung 
‚Grauer Star‘, und starte ein Innovationsprojekt, um mul-
tidisziplinäre Lösungen für ein konkretes Problem zu ent-
wickeln“, sagt Jennifer. Ihre Ideen münden oftmals in der 
Anmeldung von Patenten. Innovation sei immer Teamarbeit, 
betont die Entwicklerin. Sie selbst ist Teil des Teams „Advan-
ced Development Implants“.

Fachliche Führung und viel Freiheit
Jennifers Arbeitsschwerpunkt sind klinische Arbeitsabläufe 
in der Augenheilkunde. Sie arbeitet also nicht an einem ein-
zelnen ophthalmischen Gerät, sondern betrachtet das Zu-
sammenspiel von medizintechnischen Produkten und den 
Prozessen in der Augenheilkunde. Der Vorteil: Produktüber-
greifend hilft sie dabei, Arbeitsabläufe für Ärztinnen und 
Ärzte, Patientenerfahrungen und letztlich das Behandlungs-
ergebnis zu verbessern. Dazu führt sie Kundeninterviews, 
besucht Praxen und Kliniken, studiert wissenschaftliche Lite-
ratur, entwickelt Ideen, erstellt Lösungskonzepte und testet 
diese in Experimenten. Das komplexe Zusammenspiel von 
Geräten, Komponenten, Softwarelösungen, medizinischem 
Personal und Behandelten motiviert sie. 

Bei der Gestaltung der Innovationsstrategie von ZEISS 
spielt Jennifer eine entscheidende Rolle. Sie nutzt das Wis-
sen über Kundenbedürfnisse, neue Trends und Spitzen-
technologien, um die Zukunft der Augenheilkunde neu 
zu definieren. „Ich bin Ideenfinderin, Technologiescout, 
Entwicklerin und Projektmanagerin in einer Person. Dabei 
habe ich viel Freiheit, meine Arbeitsschwerpunkte zu wäh-
len und meine verschiedenen Rollen auszuüben“, erzählt sie 
begeistert. Auch die Arbeitsgruppen ihrer Innovationspro-
jekte stellt sie eigenständig zusammen und leitet sie fachlich 
an. Dabei schafft sie eine Kultur der Kreativität, Neugier und 

funktionsübergreifenden Zusammenarbeit. Um die perso-
nelle Führung kümmern sich andere – in der Fachlaufbahn 
darf sich Jennifer ganz auf ihre Fachinhalte konzentrieren.

Vorankommen und Gutes bewirken
Schon jetzt ist die 37-Jährige eine gefragte Expertin bei 
ZEISS. Und die Fachlaufbahn ermöglicht es, Themenspek-
trum und Fachwissen eigenständig zu erweitern, aber auch 
persönlich zu wachsen. Um voranzukommen und die besten 
Lösungen zu entwickeln, baut sie ihr Netzwerk innerhalb 
des Konzerns kontinuierlich weiter auf. Unabhängig vom 
Standort arbeitet sie so an den Herausforderungen ihrer 
Kundenzielgruppe. Beispielsweise nahm sie 2023 an einer 
Konferenz in Singapur teil und hospitierte an verschiedenen 
Kliniken, um ihr Kunden- und Marktverständnis für den asia-
tisch-pazifischen Raum weiter auszubauen.

Jennifers größte Motivation: dass sie mit ihrer Arbeit zu 
einer verbesserten Augendiagnostik und -behandlung auf 
der ganzen Welt beiträgt. Außerdem schätzt sie, dass ihre 
Impulse auch dann gefragt sind, wenn sie sich außerhalb der 
regulären Unternehmensstrategien bewegen. Dazu gibt es 
etwa die ZEISS New Business Challenge. Im Jahr 2025 hat sie 
hier gleich zwei Ideen beigesteuert. Jennifer ist gespannt auf 
das, was noch kommt. Klar ist: Es gibt einige weitere Stufen 
auf der „Expert Ladder“, die sie erklimmen will.

Der nächsten Innovation auf der Spur
Eine Naturwissenschaftlerin in der Fachlaufbahn bei ZEISS

Carl Zeiss AG, Carl-Zeiss-Straße 22, 73447 Oberkochen, 
www.zeiss.com
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pro-physik.de offers the sector‘s largest job ad section for 
managers and experts in research industry and research 
among German-speaking countries.  

You can book job ads with a layout according to your own 
corporate design, and for postdoc and doctoral candidates 
we offer pure text adverts. The designed job ads are additio-
nally included in the Physics E-Newsletter, thus reaching a 
considerably higher number of potential applicants.  

You can quickly and easily set up your own user account for 
managing your job ads as well as their success, allowing you 
to update your adverts and administrative data at any time.

3-in-1 package  
(online, E-Newsletter + print)

Rate per mm 
height (€)

 90 mm width 17

180 mm width 34

Naturally we also  
offer an online/print 
combination  
(3-in-1 package)  
together with  
Physik Journal  
(circulation: 44,557).

Format � Rate/4 weeks (€)

2-in-1 package (online + E-Newsletter)

Designed job ad 1,350

Designed job ad for  
PhD/Postdoc positions 920

Online

Text ad for PhD/Postdoc positions� 520 

Job Ads

Top-Job / Upgrade: 
Additional prominent marking of your job  
advertisement as a Top-Job (limited places)
· �in the online job market on jobs.pro-physik.de 

for 4 weeks in the top search results
· �in the physics E-Newsletter / 4 mailings  

placed on one of the top positions

Surcharge € 300
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Für den Standort Hamburg suchen wir:

DESY-Fellowship-Programm – 
 Experimentelle Teilchenphysik (w/m/d)
DESY∙
Das Deutsche Elektronen-Synchrotron DESY mit seinen 2700 Mitar-
beiterinnen und Mitarbeitern an den Standorten Hamburg und Zeuthen 
zählt zu den weltweit führenden Forschungszentren. Im Mittelpunkt 
der Forschung steht die  Entschlüsselung der Struktur und Funktion 
von Materie, von den kleinsten Teilchen des Universums bis hin zu den 
Bausteinen des Lebens. Damit trägt DESY zur Lösung der großen Fragen 
und drängenden Herausforderungen von Wissenschaft, Gesellschaft 
und Wirtschaft bei. Mit seiner hochmodernen  Forschungsinfrastruktur, 
seinen  interdisziplinär angelegten Forschungs- Plattformen und seiner 
internationalen Vernetzung verfügt DESY über ein hoch attraktives 
Arbeitsumfeld im wissenschaftlichen, technischen und administrativen 
Bereich sowie für die Ausbildung von hochqualifiziertem Nachwuchs.

Wir beteiligen uns in führenden Rollen an Projekten der Teilchenphysik 
auf unserem Campus und an internationalen Laboren wie CERN oder 
KEK. Wir entwickeln Technologien für Detektoren und Beschleuniger 
und arbeiten am wissenschaftlichen Computing. Wir betreiben wichtige 
Infrastrukturen wie das Tier-2-Zentrum oder den Elektron-Teststrahl.

Ihre Aufgabe
Wir laden Sie ein, eine aktive Rolle in einem oder mehreren der folgenden 
Projekte am Standort Hamburg zu übernehmen:
• Die Experimente ATLAS und CMS am CERN oder das Experiment 

Belle II am KEK
• Experimentelle Aktivitäten vor Ort (ALPS II und Vorbereitungen für 

zukünftige lokale Experimente)
• Arbeiten zur Vorbereitung von zukünftigen Experimenten der Teilchen-

physik, insbesondere auch technische Arbeiten in der Detektor- und 
Technologieentwicklung

• Wissenschaftliches Computing
• Entwicklung von Beschleunigern

Ihr Profil
• Promotion in Physik (Für ein Fellowship müssen Sie spätestens 5 

Jahre nach Ihrer Promotion die Stelle antreten)
• Interesse an der Teilchenphysik
• Expertise, die für mindestens einen der oben genannten Bereiche 

relevant ist

Die DESY-Fellowships werden für die Dauer von 2 Jahren mit der 
 Möglichkeit der Verlängerung um ein weiteres Jahr vergeben.

Weitere Informationen und einen Link zur Übermittlung Ihrer Bewerbung 
sowie der Referenzen finden Sie hier: http://www.desy.de/FellowFH

Es liegt in Ihrer Verantwortung, dass uns alle Unterlagen, inklusive 3 
Empfehlungsschreiben, noch vor Ende der Bewerbungsfrist erreichen.

Die Vergütung und sozialen Leistungen entsprechen denen des 
öffentlichen Dienstes. Die Eingruppierung erfolgt je nach Qualifikation 
und Aufgabenübertragung. Schwerbehinderte Menschen werden bei 
gleicher Eignung bevorzugt berücksichtigt. DESY ist offen für flexible 
Arbeitszeit modelle. DESY fördert die berufliche Entwicklung von Frauen 
und bittet Frauen deshalb nachdrücklich, sich um die zu besetzende 
Stelle zu bewerben. Bei DESY ausgeschriebene Stellen sind grundsätz-
lich  teilzeit fähig. Im Rahmen eines jeden Bewerbungsverfahrens wird 
individuell geprüft, ob die Stelle im konkreten Fall mit Teilzeitkräften 
besetzt werden kann.

Wir freuen uns auf Ihre Bewerbung über unser Bewerbungsportal:  
www.desy.de/onlinebewerbung

Deutsches Elektronen-Synchrotron DESY
Personalabteilung | Kennziffer: FHFE001/2021
Notkestraße 85 | 22607 Hamburg
Telefon: 040 8998-3392 

Bewerbungsschluss: 31.03.2021 www.desy.de/karriere

Das Zentrum TopDyn – Dynamics and Topology sucht im Rahmen
der Förderung durch die Landesforschungsinitiative Rheinland - Pfalz
zum 01.07.2021 eine Kandidatin/einen Kandidaten als

Lecturer
(Wissenschaftliche/r Mitarbeiter/in - EG15)
auf dem Gebiet Materialwissenschaften und Physik der kondensierten
Materie am Institut für Physik. Die Johannes Gutenberg-Universität
Mainz ist eine führende Forschungs- und Lehruniversität mit einem
Schwerpunkt in Physik und in Materialwissenschaften.

Gesucht ist eine Persönlichkeit mit pädagogischem Engagement 
und Interesse an den Materialwissenschaften und der Physik der
kondensierten Materie. Der Stelleninhaber/die Stelleninhaberin arbeitet
eng mit dem Sprecher und der Geschäftsführung des Zentrums
TopDyn sowie mit dem Dekanat des Fachbereichs Physik, Mathematik
und Informatik zusammen.

Zu den Aufgaben gehört die Lehre in der Experimentalphysik in ihrer
vollen Breite, Spezialvorlesungen inklusive Magnetismus, Praktika
und didaktische Veranstaltungen. Außerdem zählt die Organisation
von wissenschaftlichen Veranstaltungen des Zentrums TopDyn zu
den wichtigen Aufgaben des Stelleninhabers/der Stelleninhaberin.
Eine Einbindung in die Entwicklung von Konzepten für forschungs-
orientierte Lehre an der Universität ist möglich und erwünscht.

Es wird erwartet, dass Möglichkeiten zur intensiven Zusammenarbeit
des Stelleninhabers/der Stelleninhaberin mit bestehenden theoretischen
und experimentellen Arbeitsgruppen z.B. im Rahmen der Themen des
Sonderforschungsbereiches TRR 173 Spin+X am Institut für Physik
sowie innerhalb des Zentrums TopDyn wahrgenommen werden.
Antragstellung und Unterstützung bei der Einwerbung von Drittmitteln
wird erwartet.

Forschungserfahrung im Bereich der Festkörperphysik, innovativer
Lehrmethoden in der Didaktik der Physik, wie z.B. Massive Open
Online Courses oder Blended Learning sind von Vorteil.
Einstellungsvoraussetzungen sind die Promotion im Bereich Physik
und der Nachweis von Erfahrung in der Lehre.

Die Stelle wird im Angestelltenverhältnis (EG15 TV-L) als Lecturer
vergütet und ist initial bis zum 31.12.2023 befristet; eine mögliche
Verlängerung ist bis maximal 30.6.2026 geplant. Detailinformationen
finden Sie im Internet unter https://www.verwaltung.personal.uni-
mainz.de/stellenausschreibungen/.

Die Johannes Gutenberg-Universität will eine Erhöhung des
Frauenanteils dort erreichen, wo Frauen unterrepräsentiert sind.
Qualifizierte Bewerberinnen sind deshalb ausdrücklich aufgefordert,
sich zu bewerben. Bewerbungen Schwerbehinderter werden bei 
gleicher Eignung bevorzugt behandelt. 

Elektronische Bewerbungen mit aussagekräftigen Unterlagen werden
unter dem Stichwort TopDyn-LECT21 bis zum 30. April 2021
elektronisch in einer einzigen pdf – Datei erbeten an: 
topdyn@uni-mainz.de

TopDyn – Dynamics and Topology
Geschäftsstelle Dr. P. Fronk 
Staudingerweg 7
55128 Mainz 
E-Mail: mainz@uni-mainz.de 
Tel. 06131-3923569
topdyn.uni-mainz.de

Hinweise zum Datenschutz: https://www.verwaltung.personal.uni-
mainz.de/files/ 2020/09/Datenschutz-BewerberInnen.pdf
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The Department of Physics and Astronomy in the Faculty of Mathemat-
ics and Natural Sciences of the University of Bonn invites applications for a 

Professorship (W2) for Experimental Physics
Hadron Physics

at the Helmholtz-Institut für Strahlen- und Kernphysik.
Hadron physics together with elementary particle physics is one of the main 
research areas of the Department of Physics and Astronomy of the univer-
sity. The experimental hadron physics groups conduct research at the local 
accelerator ELSA as well as at external laboratories with the experiments 
GlueX at JLab, PANDA at FAIR, and ALICE, COMPASS/AMBER, and LHCb 
at CERN.  
The research focus of the professorship is expected to be in the field of hadron 
physics and should extend and strengthen the existing research activities at 
ELSA. In collaboration with the local groups, the professorship is expected 
to play a central role in the planning and realization of future experiments at 
ELSA. Candidates should have an outstanding research profile in the field 
of hadron physics, in developing and building detector systems as well as in 
software developments and data analysis. 
Participation in existing and future collaborative research projects is expected 
as well as a significant contribution to the new “Research and Technology 
Centre Detector Physics” (FTD) at the University of Bonn.
A strong commitment to teach experimental physics in its full breadth is re-
quired. This includes teaching in the physics bachelor's/master's programs as 
well as teaching students from other fields. It is expected that the successful 
candidate is actively involved in academic self-governance.
Formal requirements are regulated by § 36 HG NRW. 
The University of Bonn is committed to diversity and equal opportunities. 
The University of Bonn is certified as a family-friendly university and has 
a Dual Career Service. Its aim is to increase the proportion of women in 
areas where women are underrepresented and to particularly promote their 
careers. It therefore strongly encourages applications from qualified women. 
Applications are handled in accordance with the State Equal Opportunities 
Act. Applications from suitable persons with proven severe disabilities and 
persons of equal status are particularly welcome.
Applications are requested by 09/30/2023 through the application web  
portal of the University of Bonn (https://berufungsportal.uni-bonn.de). 
Any questions should be directed to the office of the Physics and Astronomy 
Department (fachgruppe@physik-astro.uni-bonn.de).

Als Physiker*in sind Sie es gewohnt, strukturiert an 
komplexe Probleme heranzugehen und fundierte 
Lösungen zu erarbeiten. Bringen Sie Ihre Fähigkeiten 
in unsere Projekte z.B. in den Bereichen Big Data, IT, 
Risikocontrolling und Großprojektmanagement ein. 

Hervorragende Entwicklungsmöglichkeiten 

Große Gestaltungsfreiräume

Arbeiten in freundschaftlicher Atmosphäre

Als Physiker*in 
ins Consulting

Jetzt 
bewerben!

Basycon Unternehmensberatung GmbH
Welserstr. 1 • 81373 München • karriere.basycon.com

Basycon – die führende Management-Beratung mit 
mathematisch-naturwissenschaftlicher Ausrichtung.

Basycon_AZ_Physik-Journal_90x128_200422.indd   1Basycon_AZ_Physik-Journal_90x128_200422.indd   1 20.04.22   15:2920.04.22   15:29

For our location in Hamburg we are seeking:

Director of Research for Particle Physics
Further information: www.desy.de/career/job_offers
ID: FHDIR/2024 | Deadline: 19.12.2024

Universität
zu Kölnwww.uni-koeln.de

An der Mathematisch-Naturwissenschaftlichen Fakultät ist ab sofort eine Stelle als

(Junior-)Professur für Experimentelle 
Festkörperphysik (W2 / W1 mit 
Tenure Track nach W2) (w/m/d)

zu besetzen.

Die Universität zu Köln ist eine der größten und forschungsstärksten Hochschulen Deutsch-
lands mit einem vielfältigen Fächerangebot. Sie bietet mit ihren sechs Fakultäten und ihren 
interfakultären Zentren ein breites Spektrum wissenschaftlicher Disziplinen und international 
herausragender Profilbereiche. Die Mathematisch-Naturwissenschaftliche Fakultät (MNF) um-
fasst sechs Departments mit rund 180 Professuren und 9.000 Studierenden und zählt zu den 
größten Fakultäten des Landes. Der Sonderforschungsbereich 1238 „Kontrolle und Dynamik 
von Quantenmaterialien“ ist ein Verbundprojekt der Universitäten Köln und Bonn sowie des 
Forschungszentrums Jülich.

IHRE AUFGABEN:

Die*der erfolgreiche Bewerber*in arbeitet experimentell im Bereich der Quantenmaterialien. 
Sie*er erweitert strategisch das Forschungsgebiet der experimentellen Festkörperphysik am II. 
Physikalischen Institut der Universität zu Köln. Sie*er partizipiert aktiv an der Lehre auf dem 
Gebiet der Experimentalphysik, insbesondere im Bereich Festkörperphysik, und beteiligt sich 
an der akademischen Selbstverwaltung.

IHR PROFIL:

Wir suchen eine*n international anerkannte*n erfahrene*n Forscher*in, die*der sich mit 
der Kontrolle und/oder Erforschung von Quantenmaterialien befasst und ein klares Poten-
zial für eine Beteiligung im Rahmen des Sonderforschungsbereichs „Kontrolle und Dynamik 
von Quantenmaterialien“, SFB 1238, hat. Experimentelle Methoden können laborbasiert sein 
und/oder auf Großforschungseinrichtungen wie Synchrotron- oder Neutronenquellen zurück- 
greifen. Zu den Qualifikationsanforderungen gehört ein hervorragender Leistungsnachweis 
in der Forschung. Herausragende Leistungen in der Lehre und die erfolgreiche Einwerbung 
von Drittmitteln werden für W2-Bewerber*innen erwartet und sind für W1-Bewerber*innen 
wünschenswert.

WIR BIETEN IHNEN:

Die Universität zu Köln bietet Ihnen ein exzellentes wissenschaftliches Umfeld, vielfältige An-
gebote zur professionellen Personalentwicklung sowie Unterstützung für Dual Career-Paare 
und bei der Vereinbarkeit von Familie und Beruf.

Die (Junior-)Professur ist zum nächstmöglichen Zeitpunkt zu besetzen. Es gelten die Einstel- 
lungsvoraussetzungen des § 36 Hochschulgesetz NRW.

Abhängig von der vorliegenden Qualifikation ist die Stelle auf W2-Ebene oder auf W1-Ebene 
mit Tenure Track nach W2 zu besetzen. Bei einer Besetzung als W1-Professur ist im dritten 
Jahr nach Dienstbeginn eine Eignungsevaluation vorgesehen, auf deren Grundlage über eine 
Verlängerung um weitere drei Jahre entschieden wird und spätestens im sechsten Jahr nach 
Dienstbeginn ist eine Tenure-Evaluation vorgesehen, auf deren Grundlage über die Verste-
tigung auf einer W2- Professur entschieden wird. Beide Evaluationen werden gemäß der 
Ordnung zur Qualitätssicherung in Tenure Track-Verfahren und weiteren Evaluationsverfahren 
befristeter (Junior-)Professuren der Universität zu Köln durchgeführt. Bei der W1-Professur 
umfasst das Lehrdeputat vier Semesterwochenstunden in der ersten Anstellungsphase sowie 
fünf Semester- wochenstunden in der zweiten Anstellungsphase. Bei der W2- Professur ist ein 
Lehrdeputat von in der Regel neun Semesterwochenstunden vorgesehen.

Die Universität zu Köln fördert Chancengerechtigkeit und Vielfalt. Wissenschaftlerinnen sind 
besonders zur Bewerbung eingeladen und werden nach Maßgabe des LGG NRW bevorzugt 
berücksichtigt. Bewerbungen von Wissenschaftler*innen mit Schwerbehinderung und ihnen 
Gleichgestellten sind ebenfalls ausdrücklich erwünscht.

Bitte richten Sie Ihre Bewerbung ohne Bewerbungsfoto (in Englisch) über das Berufungsportal 
der Universität zu Köln (https://berufungen.uni-koeln.de) bis zum 10.03.2024 an den Dekan 
der Mathematisch-Naturwissenschaftlichen Fakultät.

Wir bitten um Einreichung von: Lebenslauf, Qualifizierungsnachweisen, Listen mit Publika-
tionen, Drittmitteln und Lehrerfahrung, Zusammenfassung bisheriger Forschungsleistungen 
mit bis zu fünf kommentierten Publikationen, sowie ein Forschungsplan und ein Konzept zur 
Lehre.
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Lehrdeputat von in der Regel neun Semesterwochenstunden vorgesehen.

Die Universität zu Köln fördert Chancengerechtigkeit und Vielfalt. Wissenschaftlerinnen sind 
besonders zur Bewerbung eingeladen und werden nach Maßgabe des LGG NRW bevorzugt 
berücksichtigt. Bewerbungen von Wissenschaftler*innen mit Schwerbehinderung und ihnen 
Gleichgestellten sind ebenfalls ausdrücklich erwünscht.

Bitte richten Sie Ihre Bewerbung ohne Bewerbungsfoto (in Englisch) über das Berufungsportal 
der Universität zu Köln (https://berufungen.uni-koeln.de) bis zum 10.03.2024 an den Dekan 
der Mathematisch-Naturwissenschaftlichen Fakultät.

Wir bitten um Einreichung von: Lebenslauf, Qualifizierungsnachweisen, Listen mit Publika-
tionen, Drittmitteln und Lehrerfahrung, Zusammenfassung bisheriger Forschungsleistungen 
mit bis zu fünf kommentierten Publikationen, sowie ein Forschungsplan und ein Konzept zur 
Lehre.

The Department of Physics and Astronomy in the Faculty of Mathemat-
ics and Natural Sciences of the University of Bonn invites applications for a 

Professorship (W2) for Experimental Physics
Hadron Physics

at the Helmholtz-Institut für Strahlen- und Kernphysik.
Hadron physics together with elementary particle physics is one of the main 
research areas of the Department of Physics and Astronomy of the univer-
sity. The experimental hadron physics groups conduct research at the local 
accelerator ELSA as well as at external laboratories with the experiments 
GlueX at JLab, PANDA at FAIR, and ALICE, COMPASS/AMBER, and LHCb 
at CERN.  
The research focus of the professorship is expected to be in the field of hadron 
physics and should extend and strengthen the existing research activities at 
ELSA. In collaboration with the local groups, the professorship is expected 
to play a central role in the planning and realization of future experiments at 
ELSA. Candidates should have an outstanding research profile in the field 
of hadron physics, in developing and building detector systems as well as in 
software developments and data analysis. 
Participation in existing and future collaborative research projects is expected 
as well as a significant contribution to the new “Research and Technology 
Centre Detector Physics” (FTD) at the University of Bonn.
A strong commitment to teach experimental physics in its full breadth is re-
quired. This includes teaching in the physics bachelor's/master's programs as 
well as teaching students from other fields. It is expected that the successful 
candidate is actively involved in academic self-governance.
Formal requirements are regulated by § 36 HG NRW. 
The University of Bonn is committed to diversity and equal opportunities. 
The University of Bonn is certified as a family-friendly university and has 
a Dual Career Service. Its aim is to increase the proportion of women in 
areas where women are underrepresented and to particularly promote their 
careers. It therefore strongly encourages applications from qualified women. 
Applications are handled in accordance with the State Equal Opportunities 
Act. Applications from suitable persons with proven severe disabilities and 
persons of equal status are particularly welcome.
Applications are requested by 09/30/2023 through the application web  
portal of the University of Bonn (https://berufungsportal.uni-bonn.de). 
Any questions should be directed to the office of the Physics and Astronomy 
Department (fachgruppe@physik-astro.uni-bonn.de).

Standard formats 
incl. 4c surcharge 
at a special price

W x H 
mm Rate €

1/1 page 180 x 260 6,300

1/2 page 90 x 254 
180 x 128 4,215

1/4 page 90 x 128 
180 x 64 2,170

Surcharges Rate €

per color (CMYK) 560

4c-surcharge 1,680
Surcharges are not eligible for discount.
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List of suppliers
The pro-physik.de directory of suppliers and 
that of the journals Physik Journal and 
PhotonicsViews is the largest database for 
suppliers, manufacturers and service 
industries in the physical technical sector.   

Your entry contains your company logo and 
all the relevant contact details for your busi-
ness. You can also decide under which and 
how many key words your entry is listed.   

To provide users with an optimum overview 
of your company, all product entries, video-
casts, and WebSeminars etc. are linked to 
your online entry.

List of Suppliers

Format  Rate/12 Months (€)

Physik Journal per line (online + print)� 125.40
Other charges may apply depending on the  
scope of and additions to your company‘s entry.  

Rates for entries in other physics journals  
available upon request.
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Format  Rate (€)

Banner advertisement (per Month)

Leaderboard (728 x 90 px)* 1,890

Wide Skyscraper (160 x 600 px)* 1,760

Medium Rectangle (300 x 250 px)* 1,580
*�A Large Mobile Banner (320 x 100 Pixel) must also be supplied 

for the mobile-optimized version.

Physics E-Newsletter (4 newsletters)

Fullsize Banner (468 x 60 px) 2,320

Feature Newsletter (image, text + URL)	 2,490

Product of the Month / Productinformation

Product of the Month 2,350

Productinformation Print + Online 
(Booking period 6 months) – 1 Portal 990

Productinformation Extension (6 months) 620

Webinar 10,000

Videocast 1,500

Content Ad 2,100

Content Premium-Package 5,120

Top Feature Portal 2,930

Calendar of events 550

Job ads (4 weeks online)

2-in-1 package (online + E-newsletter)

Designed job ad 1,350

Designed job ad for PhD/Postdoc positions� 920

Online

Text ad for PhD/Postdoc positions� 520

3-in-1 package (online, E-newsletter + print)

Rate per 
mm 

height

 90 mm width 17.00

180 mm width 34.00

Top-Job | Upgrade 300

All Rates are subject to the statutory VAT.  

The new Rate list comes into effect on October 01, 2025  
and supersedes all previous Rate lists.

Rates | Technical Details
Banner
Maximum file size for all file types is 200 kb.

Dimensions accepted:
· Leaderboard (728 x 90 px)*
· Wide Skyscraper (160 x 600 px)*
· Medium Rectangle (300 x 250 px)*
* �additionally Large Mobile Banner (320 x 100 px) for  

the mobile-optimized version.

Accepted file formats:
· DoubleClick Tags
· GIF, JPG & PNG
· HTML5 https://goo.gl/QY0EMJ
· �Third-party tags from DFP certified vendors found here:  

https://goo.gl/1bJSmc

HTML5 Guidelines
HTML5 requirements: https://goo.gl/rYMVcf
The Interactive Advertising Bureau (IAB) is an advertising 
business organization that develops industry standards, 
conducts research, and provides legal support for the online 
advertising industry. The IAB provides the following HTML5 
Guidelines for Ad Designers & Creative Technologists:  
http://www.iab.net/html5 

E-Newsletter Sponsoring
Full Size Banner (468 x 60 px)
· GIF, JPG & PNG (static image for newsletter ads)

Feature Newsletter
· �Image (GIF, JPG & PNG; 760 x 470 px)
· �Headline max. 55 characters 
· �Text max. 220 characters
· �Web-Link

Product of the Month/Productinformation
· Image (TIF, JPG & EPS; min. 300 dpi) 
· max 1,600 characters 
· Web-Link 
· E-Mail link

Content Ad
· Image (GIF, JPG & PNG; 760 x 470 px) 
· �Headline max. 55 characters
· �Teasertext max. 220 characters
· Web-Link 

Content Premium-Package
· �Details please see page 4

Top Feature Portal
· �Headline
· �Teaser text (max. 150 characters)
· �Text (max. 4,000 characters – please formulated  

factually and neutrally)
· �At least 1 image (665 x 450 px; max. 250 KB),  

further images possible (format as above)
· �Captions with exact assignment to the images  
· �Target URL if possible

Calendar of events
· �Name, location, date and time of the event
· �Image (GIF, JPG & PNG; 760 x 470 px
· �Teasertext max. 220 characters
· �Text max. 2,000 characters
· �Web-Link

WebSeminar/Videocast/List of suppliers
These formats are not standardized.  
Please contact us for technical details.
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Defi nitions

1. In these terms and conditions:

 (a)  “Wiley” means the company within the John Wiley & Sons group that is providing the Advertising and 
Reprint services as set out on the Booking Confi rmation or invoice issued by the Wiley group entity or its 
authorised agent.

 (b)  “Advertising” means any advertisements requested by the Customer to be displayed in products owned 
or controlled by Wiley or any third party partner of Wiley and includes both advertising that appears in 
Wiley’s or its third party partners’ print publications (“Print Advertising”) and advertising that appears 
electronically on any of Wiley’s websites, or any application or other digital format owned or controlled 
by Wiley or any third-party partner of Wiley (“Online Advertising”).

 (c)  “Customer” means a person or entity who is placing an order for advertising or reprint production with 
Wiley and includes an advertiser on whose behalf advertising is placed, and any media agency or compa-
ny that may arrange advertising or reprints for its clients.

 (d)  “Booking Confi rmation” means the confi rmation provided by Wiley which sets out the details of the 
 Advertising. For Reprints, it consists of an email confi rmation sent by Wiley to confi rm the Reprint order.

 (e)  “Insertion Order” or “Purchase Order” means a document provided by the Customer for ordering Ad-
vertising or Reprints which confi rms the agreed details.

 (f)  “Reprint” means print or physical goods, being a specifi ed number of reprints of articles or other ma-
terial (for example, pre-loaded USBs), as requested by the Customer and/or ePrints which are digital 
versions of articles or other materials hosted by Wiley or its licensees and linked from a Wiley website, an 
email or a Customer website (“ePrints”).

 (g)  “Reprint Quotation” means a document supplied to the Customer by Wiley which sets out the details of 
the quotation for Reprints.

 (h)  “Terms” means these terms and conditions.

ADVERTISING TERMS

2.  In submitting Advertising to Wiley, the Customer grants Wiley a worldwide, royalty-free, irrevocable licence 
to publish and print the Advertising as set out in the Booking Confi rmation as well as the right to sub-license 
all such rights to any third-party provider.

3.  Wiley will, or will instruct its affi  liates to, use commercially reasonable eff orts to publish the Advertising in 
the format and in the position as set out in the Booking Confi rmation, however all Advertising is subject to 
editorial approval and Wiley reserves the right to vary the placement of Advertising within a print product or 
online site or digital product when necessary.

4.  Wiley reserves the right at any time to refuse or withdraw from publication Advertising which is not in 
 accordance with the specifi cations provided in the Booking Confi rmation, these Terms or is otherwise inap-
propriate in Wiley’s sole and reasonable discretion. Notwithstanding the foregoing, Wiley has no obligation 
to review or approve Advertising copy (for compliance, appropriateness, or otherwise). Wiley may publish 
the Advertising with a heading ‘Advertising’ or in some other manner to distinguish the advertising material 
from editorial material. If and to the extent that the Advertising does not conform to Wiley’s then-eff ective 
production specifi cations, Wiley reserves the right to make technical modifi cations as necessary to conform 
to such specifi cations.

5.  If Wiley is creating advertising copy on behalf of the Customer, Wiley will provide fi nal copy for the Customer’s 
approval by email.

6.  Customer is solely responsible for compliance with all laws, standards, industry codes and other binding 
guidelines as to the content of the Advertising, whether created by Wiley on its behalf or provided to Wiley, 
including but not limited to all applicable medical advertising regulations.

7.  The Customer will supply an authorised Purchase Order or Insertion Order to Wiley for Print Advertising 
and Online Advertising. Advertising bookings cannot be reserved without receipt of the aforementioned 
documents. Orders for booking of Online Advertising must be received at least 7 business days in advance 
of the proposed fi rst run date. Wiley cannot guarantee that orders received after this time will be fulfi lled. 
Customer shall book Online Advertising on a monthly basis unless otherwise expressly set out in the Booking 
Confi rmation. Publication dates specifi ed in the rate cards may be subject to changes at the discretion of 
Wiley; new publication dates will be communicated to the Customer prior to publication, at point of order 
confi rmation where possible.

8.  The Customer must submit the required copy for Print Advertising on the material submission date as set 
out in the Booking Confi rmation (“Materials Due Date”). If a Customer fails to provide the Print Advertising 
copy for a confi rmed booking by the Materials Due Date, the Customer may be charged for Print Advertising 
unless a cancellation has been approved by Wiley in writing. If Wiley accepts copy for the Print Advertising 
after the Materials Due Date, Wiley makes no representations that Print Advertising will be published and 
the Customer will have no claim against Wiley for credit or republication in the event of non-publication, or if 
the Print Advertising is published in another manner or format than as set out in the Booking Confi rmation.

9.  Customer must submit Print Advertising copy in compliance with the artwork and data specifi cations as set 
out in the Booking Confi rmation, or as previously provided by Wiley in relation to the particular publication.

10.  Customer shall deliver and shall be solely responsible for providing to Wiley all of the text, pictures, graphics, 
sound, video, programming code and other media which comprise the graphic or html fi le that comprises 
the Online Advertising in conformance with Wiley’s delivery specifi cations.

11.  Wiley makes no guarantees as to the number of visitors to any Wiley site or digital product or the number 
of impressions at any Wiley site or digital product, unless such guarantees are expressly made in writing by 
Wiley in the Booking Confi rmation. Any ‘impression goals’ or the like provided are non-binding. Online Ad-
vertising described in the Booking Confi rmation as ‘100% sponsorships’ will not be subject to any impression 
or viewability guarantees.

12.  Wiley will provide reporting at the end of the Online Advertising campaign, or otherwise as requested within 
a reasonable time of request, to give details of Online Advertising performance (i.e. impressions, clicks). Real 
time transparency of campaigns can be managed by the Customer by using Google Ad Manager.

13.  Unless specifi cally set out in the Booking Confi rmation and agreed in writing by Wiley, Online Advertising will 
not be behind a registration barrier. The Customer acknowledges that Online Advertising placed on Wiley 
Online Library will be viewable by both subscribers and non-subscribers to Wiley Online Library. For the 
avoidance of doubt, Print Advertising may be viewable by non-subscribers to journals or periodicals.

14.  In relation to Online Advertising to be included in email alerts to subscribers and other authorised users of 
Wiley’s products (“Email Alerts”), Wiley cannot guarantee the send date of any Email Alert advertising unless 
otherwise expressly agreed in the Booking Confi rmation.

15.  The sole remedy for any failure by Wiley to provide any Advertising, is that the Customer will be provided 
with a period of Online Advertising or additional Print Advertising in an equivalent placement and for a set 
period of time as determined by Wiley. Wiley will not be responsible for any failures that are not caused by 
Wiley. Wiley cannot guarantee that such ‘make-up’ bookings can be made in the month following the initial 
Advertising period.

16.  In submitting Advertising to Wiley, the Customer warrants and represents that:

 (a)  publication of any Advertising (including any Advertising copy that is created by Wiley on behalf of the 
Customer which has been approved by Customer) in the manner set out in the Booking Confi rmation 
will not breach or infringe any copyright, patent, trademark, trade secret or obligation of confi dentiality 
or privacy, any law of defamation or obscenity, or any relevant law or regulation concerning advertising 
or promotions, including any medical advertising laws, industry codes or regulations;

 (b)  the Customer has the right to grant the licence to Wiley to use the Advertising as contemplated by these 
Terms;

 (c)  the Advertising is accurate, truthful and non- deceptive and does not violate any laws regarding false 
advertising;

 (d)  the Advertising does not violate any other applicable law, statute, ordinance or regulation, including 
without limitation any laws and regulations governing export control;

 (e)  the Advertising is not and does not contain content that is lewd, pornographic or obscene, excessively
profane, racist, ethnically off ensive, threatening, infringing, excessively violent, libellous, gambling- 
related, or promote any discriminatory activity, promote illegal drugs or arms traffi  cking, create a risk to 
a person‘s safety or health, compromise national security or interfere with an investigation by law enfor-
cement offi  cials or is off ensive, misleading, deceptive or destructive, and does not promote, advocate or 
facilitate terrorism, terrorist-related activities or violence;

 (f)  Online Advertising does not create, facilitate the creation of or exploit any security vulnerabilities in a 
user‘s computer, promote programs which compensate or provide incentives to users for clicking ads or 
off ers, performing searches, surfi ng websites or reading emails or contain viruses, trojan horses, worms, 
time bombs, cancelbots or other harmful or deleterious programming routines whether similar or dissi-
milar to the foregoing; and

 (g)  Customer has obtained written consent to display the name or image of any living person in any Adver-
tising.

17.  The Customer acknowledges that in relation to Advertising, Wiley makes no representation or warranty (i) 
that any publication of any Advertisement will be confi ned to persons resident in various countries (ii) of the 
exact number of page impressions that will be delivered, (iii) regarding the quality of reproduction of the 
Advertisements; or (iv) as to the availability of any Online Advertising site or digital product.

18.  In addition to the Terms, the following clauses of the standard terms and conditions of the Interactive Ad-
vertising Bureau for Media Buys of Less than One Year (“IAB Terms”) will apply to all Online Advertising 
services, with Wiley being the ‘Media Company’ and Customer being the ‘Agency’ and ‘Advertiser’ (unless the 
Customer is a media agency booking advertising on behalf of a customer in which case it will be the Agency, 
with its customer being the Advertiser):

 (a) Section II (Ad Placement and Positioning);
 (b) Section IV (Reporting) (excluding clause IV(b))
 (c) Section XII (Non-Disclosure, Data Usage and Ownership, Privacy and Laws’)
 (d) Section XIII (Third Party Ad Serving and Tracking)

  In the event of any inconsistencies between the IAB Terms and these Terms, these Term will prevail, to the 
extent of the inconsistency.

REPRINT TERMS

19.  A Reprint Quotation will be provided to the Customer by Wiley. The Customer must provide a Purchase Or-
der or return the Reprint Quotation and provide all relevant details in order to submit an order for producing 
the Reprint and in doing so, the Customer agrees to be bound by these Terms. Wiley may issue a Booking 
Confi rmation to confi rm the Order.

20.  The Reprints are solely for the use of the Customer and may not be re-sold, posted on the internet (other 
than as permitted for ePrints in the format specifi ed by Wiley) or reproduced in any other format or media 
without the express written permission of Wiley and payment of the appropriate licence fee. The Reprints 
must not be amended or modifi ed in any way after delivery. If the Customer wishes to append or add any 
material to a Reprint it shall inform Wiley at the time of making the order and pay any additional fees char-
ged by Wiley. Wiley reserves the right to accept or decline any such request in its sole discretion.

21.  For ePrints, the Customer will be provided with a link and is entitled to the number of downloads of ePrints, 
as specifi ed in the Reprint Quotation and/or Booking Confi rmation. The Customer may opt to pay a premium 
price and have a print download option on ePrints if confi rmed in the Booking Confi rmation.

22.  Wiley will use commercially reasonable eff orts to deliver the Reprints by the date specifi ed by the Customer 
(if any) in the accepted Reprint Quotation, however Wiley will not be liable for any non-delivery or late deli-
very.

23.  It is the responsibility of the Customer to notify Wiley in writing of any damage or shortage within 30 days 
of the date of actual delivery of physical Reprints to the Customer. Wiley will take no responsibility for any 
damage or shortage notifi ed after this period has expired.

Advertising and Reprint Production 
Terms and Conditions
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PRICING

24.  The price for the Advertising is set out in the Booking Confi rmation. An invoice will be sent by Wiley to the 
Customer following print publication or digital campaign fulfi lment.

25.  The price for producing the Reprints is set out in the Reprint Quotation and is valid for 30 days from the date 
of issue. The price quoted includes a maximum of three (3) proofs of the Reprint. Should Customer require 
any additional proofs, these will be subject to an additional charge at the discretion of Wiley. If a Reprint 
Quotation has been provided in advance of the printing date, the details of the order may change upon prin-
ting. In this event, Wiley reserves the right to amend the Reprint Quotation to refl ect any changes including, 
without limitation, page length. If a Customer requires a pro forma invoice, Wiley can issue an invoice after 
the order is confi rmed.

CANCELLATION

26.  If the Customer wishes to cancel Advertising after the provision of an Insertion Order or Purchase Order, 
the Customer must immediately notify Wiley in writing. For Print Advertising, the Customer may, at Wiley’s 
discretion, still be liable for any charges where cancellation requests are received after the Materials Due 
Date for that Advertising. For Online Advertising, unless the Booking Confi rmation has specifi ed that such 
Online Advertising is non-cancellable, the Customer may cancel Online Advertising on 14 days’ written notice 
to Wiley with no penalty, provided that the Customer shall pay all fees for all Advertising within the 14-day 
notice period up until the eff ective date of termination and if there are any custom content or development 
for any Advertising, the Customer shall pay for the provision of all services performed up to the eff ective date 
of termination.

27.  On receipt of a cancellation request, Wiley will use reasonable commercial endeavours to ensure the Adver-
tising is not published or for Online Advertising, that it is withdrawn, however Wiley will not be liable for any 
loss or damage that may be occasioned by the publication of Advertising cancelled by the Customer after the 
Materials Due Date or Insertion Order is received.

28.  Reprint cancellations will be subject to a cancellation fee based on the value of the total order (excluding 
shipping and expedited delivery charges) and the point in the production process which has been reached 
at the time Wiley receives the cancellation:

English Language Translations

Point of Cancellation
% of order value –
excluding shipping 
& expedited delivery fees

Point of Cancellation
% of order value –
excluding shipping 
& expedited delivery fees

Purchase Order /
confi rmed order 
received

5%
Purchase Order /
confi rmed order 
received

5%

Order sent to printer / 
Proof compiled 10% Translation work started 50%

Proof approved by 
customer 25% Proof approved by 

customer 75%

ePrint created 35% ePrint created 35%

Copies printed /
ePrint supplied 100% Copies printed /

ePrint supplied 100%

GENERAL TERMS

29.  If a Customer breaches these terms, fails to pay for Advertising or Reprints, enters into bankruptcy or where 
it is a corporation or other legal entity, passes a resolution for administration, winding up or liquidation, has 
a receiver or manager appointed, or enters into an arrangement with its creditors other than in the ordinary 
course of business, or any other event occurs or proceeding is taken with respect to the Customer in any 
jurisdiction which has an eff ect equivalent or similar to any of the events mentioned, then Wiley may, in its 
sole discretion and without limitation:

 (a)  cancel any provision of credit to Customer;
 (b)  require cash pre-payment for further orders until all outstanding debt is paid in full or Wiley determines 

that the initial insolvency event has ceased to occur;
 (c)  cease publication of further Advertising or terminate an agreement for Advertising;
 (d)  withhold any discounts or rebates previously granted to the Customer; or
 (e)  exercise any other rights at law or equity.

30.  Wiley will send invoices to the Customer at the address provided. Should a Purchase Order number be a 
prerequisite for payment of invoice, the Customer must supply this at the point of confi rming the order. 
All delivery addresses must be accompanied by a contact name and telephone number, as well as a VAT 
number (relative to the country on the invoice address) or other business identifi er or information as may 
be required by Wiley (eg. GST registration, W9 form) as notifi ed by Wiley. Please note that Wiley is unable to 
accept any PO Box addresses.

31.  Prices are shown exclusive of GST, VAT and other sales taxes, unless otherwise expressly indicated by Wiley 
in writing. Prices are also exclusive of all handling, packing, freight, shipping, customs duties, levies, import 
duties and insurance charges unless otherwise agreed in writing. Amounts received will be free from and 
clear of any other taxes imposed by any tax authority, such as withholding tax, and if, for some reason, such 
amounts are subject to any withholding tax or other relevant taxes, then the Customer is liable to pay such 
tax and Wiley will receive the full amount set out in the Booking Confi rmation.

32.  Customer shall pay all invoices in full will be made within 30 days of the date of an invoice, unless otherwise 
agreed in writing between the Parties.

33.  If the Customer fails to make any payment due to Wiley under this Agreement by the due date, then, without 
limiting Wiley‘s remedies, the Customer shall pay interest on the overdue amount at a rate which will be the 
lesser of: (i) 0.5% per month, such interest to accrue on a daily basis from the due date until actual payment 
of the overdue amount, whether before or after judgement; or (ii) any relevant maximum statutory rate 
allowable in the jurisdiction where the Wiley entity is located, such interest to accrue in accordance with the 
relevant statutory provisions. Customer shall pay the interest together with the overdue amount.

34.  Wiley excludes all implied conditions and warranties from these Terms, apart from any condition or warranty 
which cannot be excluded by the operation of law. Wiley limits its liability for any breach of any non-exclu-
dable condition or warranty, at Wiley’s option, to the resupply of the Advertising or Reprint or the payment 
of the cost of the resupply. Subject to the foregoing, Wiley excludes all other liability to the Customer for 
any costs, expenses, losses and/or damages incurred in relation to any Advertising or Reprints produced 
by Wiley, howsoever that liability arises. Wiley will not be liable for indirect or consequential losses, loss of 
profi ts, loss of revenue or loss of any business opportunity.

35.  Customer will indemnify Wiley and its offi  cers, employees, contractors and agents against any costs, expen-
ses (including reasonable attorney’s fees), losses, damages and liability suff ered or incurred by them arising 
from the Customer’s breach of these Terms and any negligent or unlawful act or omission of the Customer 
in connection with the Advertising or use of the Reprints.

36.  Wiley will not be liable for any delay or failure to publish Advertising or to deliver Reprints caused by a factor 
outside Wiley’s reasonable control (including, without limitation, war; civil disorder; strike; fl ood; fi re; storm; 
accident; terrorism; governmental restriction; infectious disease; epidemic; pandemic; public health emer-
gency; embargo; power, telecommunications or Internet failures; damage to or destruction of any network 
facilities; the enactment of any law, executive order, or judicial decree; or any other circumstance beyond 
Wiley’s control whether similar or dissimilar to the foregoing).

37.  Wiley will retain copyright and all other intellectual property rights and proprietary rights in Wiley’s publi-
cations, proposals, and products and services. Customer acknowledges and agrees that Wiley may process 
Customer’s personal data, including storing or transferring data outside of the country of Customer’s resi-
dence, in order to process transactions related to these Terms and to communicate with Customer, and that 
Wiley has a legitimate interest in processing Customer’s personal data. Wiley will comply with all applicable 
laws, statutes and regulations relating to data protection and privacy and will process such personal data in 
accordance with Wiley’s Privacy Policy located at: www.wiley.com/privacy.

38.  By submitting an order for Reprints and/or Advertising in the manner set out above, the Customer agrees 
to be bound by these Terms. In the event of any confl ict, the order of precedence will be as follows: (i) these 
Terms, (ii) Booking Confi rmation, (iii) Insertion Order or Purchase Order signed by both parties. Where ge-
neral terms and conditions of business are proposed by the Customer, those will not have any application 
unless signed by Wiley.

39.  All warranties and indemnities stated in these Terms will survive the termination of any arrangement or 
contract which is subject to these Terms.

40.  The law of the corporate domicile of the Wiley entity which issues the Booking Confi rmation and invoice to 
the Customer will govern these Terms, without regard to confl ict of law rules. The parties agree to submit to 
the exclusive jurisdiction of the courts located in the corporate domicile of the aforesaid Wiley entity for the 
adjudication of all disputes arising in connection with these Terms.

Advertising and Reprint Production 
Terms and Conditions



16 | 2026 Media Guide

Contact
PRO-PHYSIK.DE · Boschstrasse 12 · 69469 Weinheim · Germany

Alexandra Wojtanowska
International and Zip Code 
Germany 00-59
Tel.: +49 (0) 6201 606 552
awojtanows@wiley.com

Nicole Schramm
Tel.: +49 (0) 6201 606 559 
nschramm@wiley.com

Alexander Pawlak
Tel.: +49 (0) 6201 606 244 
redaktion@physik-journal.de

Dr. Maike Pfalz
Tel.: +49 (0) 6201 606 314 
redaktion@physik-journal.de

Dr. Kerstin Sonnabend
Tel.: +49 (0) 6201 606 267
redaktion@physik-journal.de

Media Consultants

Editorial

Dr. Oliver Dreissigacker
Tel.: +49 (0) 6201 606 181 
redaktion@pro-physik.de

Miryam Reubold
Sales Team Lead
Tel.: +49 6201 606 127
miryam.reubold@wiley.com

Martin Fettig
Zip Code Germany 60–99 
Tel.: +49 (0)721 145080-44 
m.fettig@das-medienquartier.de

Sales Representative

mailto:awojtanows%40wiley.com?subject=
mailto:nschramm%40wiley.com?subject=
mailto:redaktion%40physik-journal.de?subject=
mailto:redaktion%40physik-journal.de?subject=
mailto:redaktion%40physik-journal.de?subject=
mailto:redaktion%40pro-physik.de?subject=
mailto:miryam.reubold%40wiley.com?subject=
mailto:m.fettig%40das-medienquartier.de?subject=


Wiley is a world leading publisher of 
academic, scientific and professional 
information, and the world’s largest 
society journal publisher. Wiley has a 
rich source of essential content, includ-
ing a large portfolio of peer-reviewed 
journals serving the knowledge ecosys-
tem in science and engineering.

We develop bespoke projects, linked to 
an extensive range of publications 
available on Wiley Online Library. Our 
global online resource includes 1,700+ 
journals and over 8 million articles. 
Through the reach and credibility of our 
extensive portfolio, we support your 
marketing and customer engagement 
strategies, maximizing their impact.

Contact:

Publisher:
Wiley-VCH GmbH
Boschstrasse 12
69469 Weinheim

Tel.: +49 (0) 6201 606 0
E-Mail: awojtanows@wiley.com
Internet: �www.pro-physik.de 

www.wiley-vch.de 
www.wiley.com

For more information visit: 
corporatesolutions.wiley.com


