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Physik Journal

Short description

Physik Journal is the official publication of the Deutsche
Physikalische Gesellschaft (DPG, english: German Physical
Society). Of the approximately 51,000 members, over 46,000
receive the print edition, the others have chosen the e-edi-
tion. Physik Journal is with its 11 monthly issues and

2 specials the most important physics journal in German-
speaking countries. The readers aphysicists in academia and
non-academic research institutes, in industry, banks, insu-
rances and consultancies.

Physik Journal reports on advances and new developments in
physics, on applied physics and technology. The monthly
issues contain regular sections such as High Tech, overviews,
everyday physics, recensions and professional portrait. Each
issue has a special focus, plus application reports and product
information relating, for example, to the fields of lasers, optics
and photonics and events as well as the DPG spring meetings.
The section product reports/companies, a list of suppliers and
the job market complement the wide range of information.

The online version of Physik Journal is part of
www.pro-physik.de, the leading German-language
expert portal for all areas of physics with daily updates

on industry, technology, research and academia. Products
from the sectors lasers, metrology, nanotechnology,

optics and photonics, software and vacuum technology
complete the offer.
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Overview

Publication Frequency
11 times a year,
and 2 special issues

Volume
Volume 24, 2025

Circulation
46,115 per issue

Sales Director
Jorg Wllner

Sales Team Lead
Miryam Reubold

Senior Account Manager
Alexandra Wojtanowska

Editorial
Dr. Maike Pfalz

Annual Subscription
upon request
cs-germany@wiley.com

ISSN
1617-9439

Journal Format
DIN A4
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Analysis

Print-Run Analysis Copies
Print run 46,115
Actual distributed print run 46,035
of which abroad 3,014
of which for members 45,773
Rest, archived, proofs 80
Average copies per issue (1 July 2023 through 30 June 2024)

Scope Analysis 2023 = 11 issues Pages %
Total content 1,036 100.0
Editorial 782.4 75.5
Advertising 253.6 24.5
of which

Jobs 13 5.1
Inserts 18 7.1
Publisher’'s own ads/inserts 34.8 13.7
Content Analysis of the Editorial Part Pages %
2023 =783 pages

News 124 15.8
Focus 44 5.6
Expert articles 128 16.3
Education and Career/Forum 50 6.4
Opinions/Letters 15 1.9
People 77 9.8
Congress reports 17 2.2
Recensions 29 3.7
DPG news 132 16.9
Product information/Company news 51 6.5
Other 116 14.8
Total 783 100.0
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Analysis DPG

Facts and figures

The DPG has got 51,267 members. 143 members are
institutional members (institutes, libraries, schools, compa-
nies). The remaining members (99.7 %) are personal mem-
bers. 7 % of the personal members live abroad. The por-
tion of women is 15.8 % (1980: 2.8 %). The median of the
age of the members is 39.5 years, the average 42 years.

PhD students, assistents 37.9%
Students 11.7%
Industrial physicists 15.1%
Physicists working in non-university research 9.7%
Members from publicity campaigns 6.4%
Physicists working in other sectors 6.3 %
(self-employed, Consulting, Banks and Software) 8.5%
Professors 5.6%
Teachers and teacher trainees 4.4%
Physicists working in the sector of scientific 1.2%

organisation and administration

Elicitation of 2024

Age Structure of DPG
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In the chart, the age structure of DPG is shown. Because of
the relatively low number of DPG members below 10 years
service, the cohorts between 0-9 and 10-19 years are
summed up. The share of male members is depicted in blue,
whereas the female share is in green. Most DPG members
are younger than 40 years old. In this segment, the share of
female physicists is much higher than the total average.
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Rates & Formats

Advertisements Width / height (mm) Rate € Inserts Width / height (mm) Rate €
1/1 Page 186 x 260 9,000 1 sheet = 2 pages* 210x 297 9,010
2/3 Page 128 x 254 7,470 2 sheets = 4 pages* 420 x 297 13,510
2/3 Page 186 X 168 7,470 Rate for inserts without stuck-on post cards or

samples for the entire print run
Juniorpage 128 x 190 6,020 i .

*Head: 5 mm; Foredge: 3 mm; Foot + right: min. 3 mm
1/2 portrait 99 x 254 5,620
1/2 landscape 186 x 128 5,620 ]

Loose Inserts Weight Rate €
1/3 portrait 52 x 254 4,680 . .

loosely inserted up to 25 g per item and up to a format
1/3 landscape 186 x 85 4,680 of 200 x 287 mm (only for German distribution)
1/4 portrait 90 x 128 3,870 per 1000 upto25g 330
1/4 landscape 186 x 64 3870 Part of Print-run 25 % surcharge

! Heavier supplements upon request

1/8 portrait 90 x 64 3,030
1/8 landscape 186 x 32 3,030 Stuck-on postcards Rate €
These formats and rates are not applicable to job ads.
Please refer to page 8. 3,870
Prominent Positioning Discounts
2nd, 314 or 4t cover page 185 x 260 9,630 for several ads within 12 months (year of insertion)

3 Advertisement 5%
Surcharges 6 Advertisement 10 %
Ads extending into bleed area 520 9 Advertisement 15%

12 Advertisement 20 %

Surcharges are not eligible for discount.

Jobs and opportunities ads are not eligible for discount.

We grant combination discounts.
Requirements: At least three ads in two or more journals.
Min. Size 1/4 page DIN A4. Within 12 months (year of insertion).

Terms of Payment:
Payment within 30 days without deduction.

Bank details:

J.P. Morgan AG

Taunus Turm - Taunustor 1
60310 Frankfurt, Germany

IBAN: DE55501108006161517443
BIC: CHASDEFX

DerLarm im Ozean

Langesichwaitiqs Nedvalwirkingen

ber Wt devdosrenome VAT-Id.No.: DE136766623
Tax No.: 47020/29082

All Rates are subject to the statutory VAT.

The new Rate list comes into effect on
October 01, 2024 and supersedes all previous Rate lists.
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Formats
Page Page .
1 /1 Type Area/Bleed Size 1 /2 Type Area/Bleed Size J unio rpage
Type Area: Type Area: Type Area:
186 x 260 mm portrait: 99 x 254 mm 128 x 190 mm
landscape: 186 x 128 mm
Bleed Size: Bleed Size:
210x 297 mm Bleed Size: 138 x 214 mm
+3 mm Overlap on all sides portrait: 109 x 297 mm
landscape: 210 x 151 mm
Final Size:
216 x 303 mm

I

1 /3 $§§§ Area/Bleed Size 1 /4 $§§§ Area/Bleed Size 1 /4 l 1 /8

Page Type Area/Bleed Size

Type Area: Type Area:
portrait: 52 x 254 mm landscape: 186 x 64 mm Type Area:
landscape: 186 x 85 mm classic: 90 x 128 mm

Bleed Size: Bleed Size:
Bleed Size:: landscape: 210 x 87 mm classic: 109 x 152 mm
portrait: 80 x 297 mm
landscape: 210 x 109 mm Type Area:

classic: 90 x 64 mm
landscape: 186 x 32 mm
Bleed Size:

. . . classic: 109 x 88 mm
Please provide advertisements in bleed landscape: 210 x 56 mm

size with 3 mm overlap on all sides.



WILEY 7 | 2025 Media Guide I.l)(;]l},r

Advertorial

The advertorial can take the form of an interview or a short article.

There are two options:
Von der Neutrinophysikin die

Unternehmensberatung

Der nd icher Methoden in der Beratung

1) You can provide us with a ready-made PDF.
2) You can call on the professional support of the Physik Journal
editorial team to create the advertorial for you.

In this case, you provide us with text and images and

we take care of the rest. 4
You don‘t want to write the text yourself? No problem, the L attocube
Physik Journal editorial team will be happy to support you.
There are no limits to your creativity: For example, your Efficiency breakthrough
advertorial could be an interview or maybe a best practice in dry cryogenics.
story, a Case Study oder anything similar to that. SttODRY2200
making ultra-sensitive measurements easy

Services
» Design of your advertorial by our layout team
* Proofreading of the text by the editorial team of g st

the Physik Journal

* Publication in the Physik Journal
* Publication on pro-physik.de as part of the e-paper attoCMC
of the Physik Journal

ADVERTORIAL

) Innovationen im Schein des Plasmas
Your benefits ole Muliphysc Simltin eaubics .

+ Can be created in the layout of the Physik Journal
* Has the effect of an independent editorial contribution
* Clearly differs from ads S

—

Advertorial

+ with editorial support
appr. 4,000 characters incl. spaces with one image or
appr. 3,100 characters incl. spaces with two images

Rate: € 8,900.-

+ without editorial support
finished PDF-file with 300 dpi and 3 mm bleed surcharge

ind
trauskomplex e Eigenschaften n COMSOL Maultphysics* bringt
welc

he

R a t e : € 8, 70 O - sm.;:;:‘;mgmmge Simulationswerkzeuge kaum 21

 wurde
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Rates & Formats

Products and Suppliers: Services Print and Online
Each issue of Physik Journal contains a list of suppliers for all

fields of physics. Entries are charged by printed line. The online Ph)_/S'kJOTanal C'rcmatllon per 1ssue 46115
version on www.pro-physik.de is free of charge. Unique visits pro-physik.de each month 38,000
1 printed line is approx. 2 mm high and 34 mm wide and Page impressions each month 70,000

includes around 25 characters. Logos are converted to lines
according to print size.

Source: Plausible

Products and

. Rate €
Suppliers
BEIUGSQUELLEN

1 printed line per
% e P 11.40
rubric and issue

Annual rate for 11

. 125.40 AV G sekeLsDE LASEROPTIK GmbH [ A Forsthusgsmaterialien
Issues SEKELS OBER-MORLEN Graisanaust, 18 AR ikt MqTecK OGSO P 11
L r4g8c029579-0 ozt Garmen | B wapetine L= e

Far D5131/458720
htptrvenw | ceropti.da

Discounts RENL Titemperatur [ Detektoren, Uioder-Array

For at least 6 rubrics 5% z Komponentenfii Q ROPERSCIENTIFIC GMBH
. CRE TEC & A0 Derektraennd Spektmaraghen win Privcetin
0 e e Ackon feiasch
For atleast 12 rubrics 10 % ?,E“TE-;.T’S;‘?;%;“?;;“F"" weCreabhysen | BILFINGER ; mefﬂJ
. LIS MEGET.S + riighesm
For at least 18 rubrics  15% Tel 07145.9570.0 Fak 27 S renTecs | Bifinger '
it e create de Noell GmbH
i 71 g etektoren, IR-
glG PM .....; wn b b ||I|:jal“'?f\|';:] )
condltlons e ‘an‘L ‘L':;ne ': ence W, ;;?‘L’s&ﬁusnhm oM T & M?I,Eﬁ
. . . 2em < D331 215427
- List of supplier entries : P’NK | oo
run until canceled. MB
e o P | © eS| | oove onin
- Minimum booking is for e W Gl Horn St 21
one year (= 11 issues). | 7 wwwsdsnoniconcon ‘ — " iy GCTechnalogy
- Additions are possible at | sel ke stbg-
SIGMA

the start of each quarter.

. . ol I‘ £ II ence Detekteren, ortsauflisend fiir-Rays
- Invoiced quarterly with the | 5 el dbi o — anil Neutronen
first issue in the quarter. '
- Cancelation possible each
quarter to the end of the

following quarter.

wwn aaﬂudmmnﬂopucsom i
GCTechnology

ceTeC PR
ote: GabH

ol +49 (13B94G2-1 Fag -7
s dopire g
werewatec-gnbha

dBtector

mesytec e
SYSLRS
il raesytec com wWawmesytec.com

T+
FA1 50642 081
Fsaksispecs com

W reaPly N |

[ 5 T & 1 B 5 5
@ || EVOCHEM | memmmmmree
Tal DET o
L vt ot

ADVANCED MATERIALS | . | =www.lot-qd.com |

wawCreaPhys. iom

IENTIFIC GMEH

Atome, ultrakalte

= Forsthuegsnatericlien
Maleck el AT S50 e 11 {E[—Deeh..wen end Speht rgragher von Prlacetin
= L

solilon &

www_soifion-gmbh.da

Detaktoren Detekioran, Straklungs

ATR-Hemente
A Foucdungsnatericlien ; =www.lot-gd.com | GCTechnalogy
TH G485 71-5352-0 Fasx -11 3 i i sl
NACICER e ol
Mgl s

it
kg W malecs dn
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Job Fairs

If you are looking for physicists, the Job Fairs presented by
Wiley-VCH and the DPG are the events to attend! We offer
three different formats that have already been successfully run
several times:

* aJob Fair as a presence event at the DPG Spring Conferences
* Virtual Job Fairs

* Job Fairs in combination with an Advertorial

Marketing for the JobFairs

* Print Advertisements (e. g. Physik Journal)
+ Editorial announcement on pro-physik.de
+* Banner in the physics E-Newsletter with a total
of 38,000 recipients
* Separate physics newsletter
» Cover letter of the DPG to all relevant DPG members

Job Fair as a presence envent at the DPG Spring Conference

= The German Physical Society Services:

:6 ~ (DPG) is the world's largest * Slot: a room with technical equipment
jﬂ 0 0 rse professional society with * Meeting Point: a meeting point will be available on the day of your slot in

more than 51,000 members Regensburg (community booth). Here you can talk to attendees and provide

and organizes the DPG Spring information material in a relaxed atmosphere throughout the day.
Meetings every year. The
well-known and successful DPG Job Fair is held here as an attendance event. Your benefits: many interested students and young professionals in one
A limited number of presentations (slots) are available each day. Companies, place, a hosted event, and only a small time commitment by job providers.
institutes and consulting firms present their career opportunities and entry-
level opportunities. Dates: Rates:
More than 5,300 physicists are expected in Regensburg and 2,000 in Bonn. Bonn: March 11 - 13, 2025 € 5,300 for one Job Fair
Experience has shown that both job fairs are very well attended. Regensburg: March 18 - 20, 2025 € 9,500 for both Job Fairs
Registration deadline:
December 16, 2025
Virtual Job Fair
You can deliver your online au- Your benefits: precise reachability of your target group, little time required

_ A S v -
'_—'6 diovisual presentation as a live for organizers, no travel costs
L 0 0 rse lecture or as a recorded version . .
(on demand). The entire event Date in June: Date in November:

lasts one hour: 30 minutes pre- June 03 - 05, 2025 November, 11 - 13, 2025
sentation and 30 minutes Q&A. Registration deadline: Registration deadline:
Moderation is provided by the experienced Physik Journal team. April 04, 2025 September 16, 2025

Services: Rate: € 5,300
+ Slot: proven technology, rehearsal for all speakers, experienced moderation
+ Extensive marketing for interested parties
* Creation of a company website with logo and presentation
« If the webinar is recorded, it will be available for eight more weeks on
pro-physik.de

Job Fair in combination with Advertorial

An advertorial is offered to + Two options

are offered: The print data for the advertorial is supplied by

[ (1]
— 6 complement the events. your company or our editorial team creates the content and layout together
Format: 1/1 page 4C. with your company.

* The advertorial will be placed
prominently in the Physik Jour-  Rate: € 1,980
nal before the Job Fair.
* It can be designed in the form of an interview or as an recruitment
advertisement.

(instead of € 8,700) for each Advertorial
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Recruiting

The personnel demand for physicists is very high in many companies. It is therefore advantageous
for employers to regularly present themselves to the target group as an innovative and friendly company

with interesting fields of activity.

In the Physik Journal, we offer the following options in addition to the classic job advertisements for recruiting:

* Image-advertisements
* Supplement and

» Advertorials

A mix of these three options offers an attractive variety in addressing your target audience.

Image-Advertisement

If you want to publish information about your company and career opportuni-
ties, then an image ad in the Physik Journal is the appropriate format. A large
proportion of the readership are physics students and young professionals. In
this way, you can reach your desired target group precisely.

Services
+ Publication in the Physik Journal with a circulation of approx. 50,000 issues
* Publication on pro-physik.de within the e-paper of the Physik Journal
+ Publication in the job market on pro-physik.de and in the
E-Newsletter

Your benefits

* Perfectly fitting your target group

* Placement in a first-class editorial -
environment st

+ Valuable presentation s

d-fine

1/1 Image-advertisement
Size: 210 mm x 297 mm
Format: PDF-file with 300 dpi and _

= i crop %ill?js‘\)vaf\lur Frauen
Rate: € 8,700

ratunt
gerufseinstiegin die BeretNS

Basycon

Advertorial

i \!Gﬂlf}

QaNtrar
Supplement (2 pages) ror 7 mmﬂdg

b UV
Would you like to present your com-
pany in more detail? Then choose
the two-page supplement. You can
present your company and your
career opportunities on two pages
in more detail. You can show your
branding appropriately, let a young
professional have his say or draw
attention to a workshop.

Services

* Publication in the Physik Journal
with a circulation of approx.
50,000

* Publication on pro-physik.de within the e-paper of the Physik Journals

« If you wish, we can print the supplement for you for a fee covering the
printing costs

Your benefits
* Plenty of space for your presentation
* Thicker paper automatically
stands out more
« Perfectly fitting your target group
* Placement in a first-class editorial
environment

Supplement

2 pages as a PDF-file:

Size: 210 mm x 297 mm

Format: PDF-file with 300 dpi and
3 mm crop

Rate: € 8,700

The advertorial can take the form of an interview or a short article. There are two options: you can either provide us with a ready-made PDF or you can call on the
professional support of the Physik Journal editorial team to create the advertorial for you. In this case, you provide us with text and images and we take care of the
rest. You don't want to write the text yourself? No problem, the Physik Journal editorial team will be happy to support you. There are no limits to your creativity: for
example, your advertorial could be an interview or maybe a report by a young professional.

Services

+ Design of your advertorial by our layout team

» Correction of the text by the editorial team of the Physik Journal

+ Publication in the Physik Journal with a circulation of approx. 50,000 issues
* Publication on pro-physik.de within the e-paper of the Physik Journals

Your benefits

+ Can be created in the layout of the Physics Journal

* Has the effect of an independent editorial contribution
+ Clearly differs from ads

Advertorial
+ with editorial support
appr. 4,000 characters incl. spaces with one image or
appr. 3,100 characters incl. spaces with two images
Rate: € 8,900

+ without editorial support
finished PDF-file with 300 dpi and 3 mm crop
Rate: € 8,700

Einfacher als gedacht
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Rates & Formats

Job ads in the print issue

of Physik Journal

Width

Jobs (mm)

Rate €/
mm
Height

Job Ads 90

17

180

34

Surcharges

Rate €

per color (CMYK)

560

4c

1,680

Surcharges are not eligible for discount.

Job ads are additionally published

online free of charge analogous to the

printed version. The ads appear on
Jobs.pro-physik.de for 4 weeks. And,
thirdly, the job ads are presented in

2 mailings of the Physics E-Newsletter.

Job adverts online
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I STELLENMARKT

Deutsches Elektronen-Synchrotron DESY
Ein Forschungszentrum der Helmholtz-Gemeinschaft

DESY-Fellowship-Programm —
Experimentelle Teilchenphysik (w/m/d)
DESY

Das Deutsche Elektronen-Synchrotron DESY mit seinen 2700 Mitar-
beiterinnen und Mitarbeitern an den Standorten Hamburg und Zeuthen
zahlt zu den weltweit fiihrenden

] -

/ FORSCHUNGSINITIATIVE
TopDyn I S LAND

Das Zentrum TopDyn — Dynamics and Topology sucht im Rahmen
der Férderung durch die Landesforschungsinitiative Rheinland - Pfalz
zum 01.07.2021 eine Kandidatin/einen Kandidaten als

Lecturer
(Wissenschaftliche/r Mitarbeiter/in - EG15)

auf dem Gebiet Materialwissenschaften und Physik der kondensierten
Materie am Institut fiir Physik. Die Johannes Gutenberg-Universitat
Mainz ist eine flihrende Forschungs- und Lehruniversitat mit einem

. Im
der Forschung steht die Entschlisselung der Struktur und Funktion
von Materie, von den kleinsten Teilchen des Universums bis hin zu den
Bausteinen des Lebens. Damit trégt DESY zur Lésung der groBen Fragen

in Physik und in Materialwissenschaften.

Gesucht ist eine mit pa ischem Er
und Interesse an den Materialwissenschaften und der Physik der

und gen von
und Wirtschaft bei. Mit seiner hochmodernen Forschungsinfrastruktur,
seinen linal und seiner

internationalen Vernetzung verfligt DESY (iber ein hochattraktives
" wi : "

Bereich sowie fiir die von

Wir beteiligen uns in fiihrenden Rollen an Projekten der Teilchenphysik
auf unserem Campus und an internationalen Laboren wie CERN oder
KEK. Wir entwickeln Technologien fiir Detektoren und Beschleuniger
und arbeiten am wissenschaftiichen Computing. Wir betreiben wichtige
Infrastrukturen wie das Tier-2-Zentrum oder den Elektron-Teststrahl.

Ihre Aufgabe

Wir laden Sie ein, eine aktive Rolle in einem oder mehreren der folgenden

Projekte am Standort Hamburg zu iibernehmen:

+ Die Experimente ATLAS und CMS am CERN oder das Experiment
Belle Il am KEK

« Experimentelle Aktivitaten vor Ort (ALPS Il und Vorbereitungen fir
zukiinftige lokale Experimente)

* Arbeiten zur von der Teilchen-
physik, insbesondere auch technische Arbeiten in der Detektor- und
Technologieentwicklung

« Wissenschaftiiches Computing

« Entwicklung von Beschleunigern

Ihr Profil

+ Promotion in Physik (Fir ein Fellowship missen Sie spatestens 5
Jahre nach Ihrer Promotion die Stelle antreten)

« Interesse an der Teilchenphysik

« Expertise, die fiir mindestens einen der oben genannten Bereiche
relevant ist

Die DESY-Fellowships werden fir die Dauer von 2 Jahren mit der
Mglichkeit der Verlngerung um ein weiteres Jahr vergeben.

Weitere Informationen und einen Link zur Ubermittiung Ihrer Bewerbung
sowie der finden Sie hier: http://www.desy
Es liegt in Ihrer Verantwortung, dass uns alle Unterlagen, inklusive 3
Empfehlungsschreiben, noch vor Ende der Bewerbungsfrist erreichen.

Die Vergiitung und sozialen Leistungen entsprechen denen des
sffentlichen Dienstes. Die Eingruppierung erfolgt je nach Quali

Materie. Der Stelleninhaber/die Stelleninhaberin arbeitet
eng mit dem Sprecher und der Geschaftsfiihrung des Zentrums
TopDyn sowie mit dem Dekanat des Fachbereichs Physik, Mathematik
und Informatik zusammen.

Zu den Aufgaben gehort die Lehre in der Experimentalphysik in ihrer
vollen Breite, i 1 inklusive i Praktika
und di rar zahlt die Of isati
von wissenschaftlichen Veranstaltungen des Zentrums TopDyn zu
den wichtigen Aufgaben des Stelleninhabers/der Stelleninhaberin.
Eine Einbindung in die i von pten fir

orientierte Lehre an der Universitat ist moglich und erwiinscht.

Es wird erwartet, dass M&gli iten zur i

des Stelleninhabers/der Stelleninhaberin mit bestehenden theoretischen

und experimentellen Arbeitsgruppen z.B. im Rahmen der Themen des

Sonderforschungsbereiches TRR 173 Spin+X am Institut fiir Physik

sowie innerhalb des Zentrums TopDyn wahrgenommen werden.
und U bei der von Drif

wird erwartet.

Forschungserfahrung im Bereich der Festkdrperphysik, innovativer
Lehrmethoden in der Didaktik der Physik, wie z.B. Massive Open
Online Courses oder Blended Learning sind von Vorteil.
Einstellungsvoraussetzungen sind die Promotion im Bereich Physik
und der Nachweis von Erfahrung in der Lehre.

Die Stelle wird im Angestelltenverhaltnis (EG15 TV-L) als Lecturer
vergitet und ist initial bis zum 31.12.2023 befristet; eine mogliche
Verlangerung ist bis maximal 30.6.2026 geplant. Detailinformationen
finden Sie im Internet unter https://www.verwaltung.personal.uni-
mainz.de/stellenausschreibungen/.

Die Johannes Gutenberg-Universitat will eine Erhéhung des
Frauenanteils dort erreichen, wo Frauen unterreprésentiert sind.
Quali "

und Aufgabeniibertragung. Schwerbehinderte Menschen werden bei
gleicher Eignung bevorzugt beriicksichtigt. DESY ist offen fir flexible
Arbeitszeitmodelle. DESY fordert die berufliche Entwicklung von Frauen
und bittet Frauen deshalb nachdriicklich, sich um die zu besetzende

ts i sind deshalb i 1 a
sich zu i ter werden bei

gleicher Eignung bevorzugt behandelt.

mit a Sfti L werden

Stelle zu bewerben. Bei DESY Stellen sind grund:
lich teilzeitfahig. Im Rahmen eines jeden Bewerbungsverfahrens wird
individuell gepriift, ob die Stelle im konkreten Fall mit Teilzeitkréften
besetzt werden kann.
Wir freuen uns auf lhre
www.desy.de/onlinebewerbung

iiber unser

Deutsches Elektronen-Synchrotron DESY
| Kennziffer: FHFE

NotkestraBe 85 | 22607 Hamburg

Telefon: 040 8998-3392

Bewerbungsschluss: 31.03.2021

www.desy.de/Karriere

HELMHOLTZ

unter dem Stichwort TopDyn-LECT21 bis zum 30. April 2021
elektronisch in einer einzigen pdf — Datei erbeten an:
topdyn@uni-mainz.de

TopDyn — Dynamics and Topology
Geschéftsstelle Dr. P. Fronk
Staudingerweg 7

55128 Mainz

E-Mail: mainz@uni-mainz.de

Tel. 06131-3923569
topdyn.uni-mainz.de

Hinweise zum D p: .personal.uni-
mainz.deffiles/ 2020/09/C pdf
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Stellenmarkt

finden  JobAlert  Arbeitgebes B

The job adverts run 4 weeks on
jobs.pro-physik.de, the designed
job adverts are additionally listed
in 2 mailings of the Physics

7 Jobs fur Physiker:innen
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Issues 1 2 3 4
January February March April
Publishing date 07 January 2025 03 February 2025 03 March 2025 01 April 2025
Advertising deadline 02 December 2024 07 Janary 2025 04 February 2025 05 March 2025
DPG-Spring Meetings
Bonn
2 oo March 09-14
gf‘fmﬁm PUMPS & VALVES Cologne
SPIE Photonics West Dortmund, Gemany March 10-14
San Francisco, CA, USA February 19-20 Regensburg
January 25_30 DPG-Tagungen March ’I 6_21
Goettingen

TRADE SHOWS
CONFERENCES

March 31 - April 04

Hannover Messe
Hanover, Germany
March 31 - April 04

TOPICS

PRODUCTS/COMPANIES

Quantum Optics

-Optics
-Laser
-Software

Biophysics

-Vacuum Technology
-Metrology
-Nanotechnology

‘ DPG Meetings

Special DPG-Spring
Meetings:
-User reports

Nuclear Physics

Focus
Quantumtechnology
-Laser

-Featured products -Photonics
-with Company Profiles -Metrology
I Special Issue Physics’ Best 5 6 7
ssues h
April May June July
Publishing date 22 April 2025 02 May 2025 02 June 2025 01 July 2025
Advertising deadline 24 March 2025 01 April 2025 30 April 2025 30 May 2025
Sensor + Test % " &
- Nuremberg, Germany Muﬁwﬁ?%ggﬁ?ﬂ;;
z8 May 06-08 June 24-27
ﬁ E SMTconnect
w W Nuremberg, Germany
(=) 5 May 06-08
<
e O
v Control
Stuttgart, Germany
International Issue in English May 06-09
TOPICS Solid State Physics Astrophysics Laser / Optics
PRODUCTS/COMPANIES
-Laser -Sensor Technology -Topic LASER World of -Vacuum Technology
-Optics and Photonics -Process Control -PHOTONICS -Nanotechnology
-Metrology -Vacuum Technology -Laser -Sensor Technology
-Vacuum Technology -Photonics
-Nanotechnology -Metrology
-Software
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Issues 8-9 10 Special Issue Best of 1 12
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Publishing date 01 September 2025 | 01 October 2025 23 October 2025 | 03 November 2025 | 01 December 2025
Advertising deadline 05 August 2025 | 03 September 2025 | 25 September 2025 | 07 October 2025 | 04 November 2025
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g 4 Nuremberg, Germany Duesseldorf, Germany Munich, Germany
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E E Schweisstec
w
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£ O Jena, Germany Munich, Germany
o September 24-25 November 18-21
Stuttgart, Germany
October 21-24 Special Issue in German
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sps smart production
solutions
Nuremberg, Germany
Stuttgart, Germany November 25-27
October 21-24
TOPICS DPG Prizes Particle Physics Q”a”t“”? Nobelprizes
Technologies
PRODUCTS/COMPANIES
Focus ‘Vacuum Technology |-Laser -Optics -Process Control
Quantum- -Photonics -Optics and Photonics | -Software Metrology
technology -Metrology Metrology -Vacuum Technology | -Photonics
-Materials -‘Vacuum Technology

-Surface Technology
-Process Control

-Nanotechnology
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Please note the following:

210 x 297 mm (WxH), DIN A4
186 x 260 mm (WxH), type area

The document names (including the images) may
not contain umlauts, spaces or special characters.

Printing and binding The images, logos and fonts used in the advert are

Offset, adhesive
Print profile: ISO Coated_v2_300 (39L)L)

Colors
Euroscale

Delivery via e-mail:
sedam@wiley.com

Only the following file formats
can be processed:

PDF (.pdf) created with print optimization.

EPS (.eps)
Tiff or JPG (non-compressed)

Unsecured files:
Photoshop
InDesign

to be delivered with the unsecured files.

The documents may not contain any images or
colors in RGB mode (only in CMYK), otherwise a
binding color separation is not possible.

Grayscale (b/w) and 4-color images and figures
must have a minimum resolution of 300 dpi,
line drawing at least 600 dpi.

We accept all normal data media.

Delivery
via E-Mail sedam@wiley.com

WILEY-VCH GmbH

Silvia Edam

BoschstralRe 12

69469 Weinheim, Germany
Tel.: +49 (0) 6201 606-570
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pro-physik.de

pro-physik.de is the leading
German-language expert portal
for all areas of physics. Each
day it is updated with news and
articles from industry, techno-
logy, research and academia, as
well as from the DPG (Deutsche
Physikalische Gesellschaft; eng-
lish: German Physical Society).

A comprehensive job market,
list of suppliers with full search
functionality and product infor-
mation round off the offering.

pro-physik.de users mainly come
from industry, research insti-
tutes and universities. The portal
records 38,000 unique visits and
70,000 page impressions per
month.

We will be happy to
provide further infor-

mation about online
advertising options
on pro-physik.de
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MEDIUM
RECTANGLE

Contenand  ——

SKYSCRAPER

Product of the Month

Your product information is published
with product and company name and
image on all pages (except the job ads
section) of pro-physik.de and in the
E-Newsletters.

In addition, your product highlight will be
published for six months in the product
database of the portal.

As a third component, the product infor-
mation appears prominently in the parallel
monthly issue of the Physik Journal (circu-
lation: 46,115)

Rate: € 2,200

Top Feature Portal

Top placement on the homepage and
all subpages of pro-physik.de. Promote
your current highlights, your product
launch, your user report and reach your
target groups around the clock.

Duration: 14 days prominent on the
homepage and a total of 6 months in
the respective portal category.

Rate € 2,700

Content Ad

The content ad is prominently placed
on the entry page of the portal and thus
attracts much attention.

In the content ad you can present your
product, service, or event as an adverto-
rial, i.e., in editorial style. It contains an
image or logo, a short text, and a direct
link to your desired page.

You can also present your white paper
with a teaser text, image, and a link.

Rate/month € 1,900

Content Premium-Package

Integration on our portal page in the
news section, 1 month content ad on the
homepage, 2 months Feature Newsletter
in the E-Newsletter and archiving for at
least one year.

Rate: € 4,890

3 Banner
Rezensionen
- Banner format Rate €/Month
Produkte des Mon - f Leaderboard
(728 x 90 px) 1,650
Wide Skyscraper
(160 x 600 px) 1,600
Medium Rectangle
(300 x 250 px) 1,450
Physics E-Newsletter
Banner format Rate/Month
The physics E-Newsletter is published weekly.
Full Size Banner (468 x 60 px) € 1,900
It offers its subscribers a comprehensive overview of current articles, news,
interviews, and biweekly information from the DPG (German Physical Society). Feature Newsletter €2,200
(image, text + URL)
The E-Newsletters pro-physik.de (20,000 recipients) and Physik Journal .
(18,000 recipients) are offered as a package with the weekly physics E-Newsletter. Combinated Offer: €3,100
Top Feature on Portal +
This means you can reach DPG newsletter subscribers and other experts from Newsletter

industry and research in all areas of physics.
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Advertising and Reprint Production

Terms and Conditions

Definitions
1.In these terms and conditions:

(a) “Wiley” means the company within the John Wiley & Sons group that is providing the Advertising and
Reprint services as set out on the Booking Confirmation or invoice issued by the Wiley group entity or its
authorised agent.

(b) “Advertising” means any advertisements requested by the Customer to be displayed in products owned
or controlled by Wiley or any third party partner of Wiley and includes both advertising that appears in
Wiley's or its third party partners’ print publications (“Print Advertising”) and advertising that appears
electronically on any of Wiley's websites, or any application or other digital format owned or controlled
by Wiley or any third-party partner of Wiley (“Online Advertising”).

(c) “Customer” means a person or entity who is placing an order for advertising or reprint production with
Wiley and includes an advertiser on whose behalf advertising is placed, and any media agency or compa-
ny that may arrange advertising or reprints for its clients.

(d) “Booking Confirmation” means the confirmation provided by Wiley which sets out the details of the
Advertising. For Reprints, it consists of an email confirmation sent by Wiley to confirm the Reprint order.

(

o

“Insertion Order” or “Purchase Order” means a document provided by the Customer for ordering Ad-
vertising or Reprints which confirms the agreed details.

(f) “Reprint” means print or physical goods, being a specified number of reprints of articles or other ma-
terial (for example, pre-loaded USBs), as requested by the Customer and/or ePrints which are digital
versions of articles or other materials hosted by Wiley or its licensees and linked from a Wiley website, an
email or a Customer website (“ePrints”).

(g) “Reprint Quotation” means a document supplied to the Customer by Wiley which sets out the details of
the quotation for Reprints.

(h) “Terms"” means these terms and conditions.

ADVERTISING TERMS

2. In submitting Advertising to Wiley, the Customer grants Wiley a worldwide, royalty-free, irrevocable licence
to publish and print the Advertising as set out in the Booking Confirmation as well as the right to sub-license
all such rights to any third-party provider.

3. Wiley will, or will instruct its affiliates to, use commercially reasonable efforts to publish the Advertising in
the format and in the position as set out in the Booking Confirmation, however all Advertising is subject to
editorial approval and Wiley reserves the right to vary the placement of Advertising within a print product or
online site or digital product when necessary.

4. Wiley reserves the right at any time to refuse or withdraw from publication Advertising which is not in
accordance with the specifications provided in the Booking Confirmation, these Terms or is otherwise inap-
propriate in Wiley's sole and reasonable discretion. Notwithstanding the foregoing, Wiley has no obligation
to review or approve Advertising copy (for compliance, appropriateness, or otherwise). Wiley may publish
the Advertising with a heading ‘Advertising’ or in some other manner to distinguish the advertising material
from editorial material. If and to the extent that the Advertising does not conform to Wiley's then-effective
production specifications, Wiley reserves the right to make technical modifications as necessary to conform
to such specifications.

5. If Wiley is creating advertising copy on behalf of the Customer, Wiley will provide final copy for the Customer's
approval by email.

6. Customer is solely responsible for compliance with all laws, standards, industry codes and other binding
guidelines as to the content of the Advertising, whether created by Wiley on its behalf or provided to Wiley,
including but not limited to all applicable medical advertising regulations.

7. The Customer will supply an authorised Purchase Order or Insertion Order to Wiley for Print Advertising
and Online Advertising. Advertising bookings cannot be reserved without receipt of the aforementioned
documents. Orders for booking of Online Advertising must be received at least 7 business days in advance
of the proposed first run date. Wiley cannot guarantee that orders received after this time will be fulfilled.
Customer shall book Online Advertising on a monthly basis unless otherwise expressly set out in the Booking
Confirmation. Publication dates specified in the rate cards may be subject to changes at the discretion of
Wiley; new publication dates will be communicated to the Customer prior to publication, at point of order
confirmation where possible.

8. The Customer must submit the required copy for Print Advertising on the material submission date as set
out in the Booking Confirmation (“Materials Due Date”). If a Customer fails to provide the Print Advertising
copy for a confirmed booking by the Materials Due Date, the Customer may be charged for Print Advertising
unless a cancellation has been approved by Wiley in writing. If Wiley accepts copy for the Print Advertising
after the Materials Due Date, Wiley makes no representations that Print Advertising will be published and
the Customer will have no claim against Wiley for credit or republication in the event of non-publication, or if
the Print Advertising is published in another manner or format than as set out in the Booking Confirmation.

9. Customer must submit Print Advertising copy in compliance with the artwork and data specifications as set
out in the Booking Confirmation, or as previously provided by Wiley in relation to the particular publication.

10. Customer shall deliver and shall be solely responsible for providing to Wiley all of the text, pictures, graphics,
sound, video, programming code and other media which comprise the graphic or html file that comprises
the Online Advertising in conformance with Wiley's delivery specifications.

. Wiley makes no guarantees as to the number of visitors to any Wiley site or digital product or the number
of impressions at any Wiley site or digital product, unless such guarantees are expressly made in writing by
Wiley in the Booking Confirmation. Any ‘impression goals’ or the like provided are non-binding. Online Ad-
vertising described in the Booking Confirmation as ‘100% sponsorships’ will not be subject to any impression
or viewability guarantees.

12. Wiley will provide reporting at the end of the Online Advertising campaign, or otherwise as requested within
areasonable time of request, to give details of Online Advertising performance (i.e. impressions, clicks). Real
time transparency of campaigns can be managed by the Customer by using Google Ad Manager.

13. Unless specifically set out in the Booking Confirmation and agreed in writing by Wiley, Online Advertising will
not be behind a registration barrier. The Customer acknowledges that Online Advertising placed on Wiley
Online Library will be viewable by both subscribers and non-subscribers to Wiley Online Library. For the
avoidance of doubt, Print Advertising may be viewable by non-subscribers to journals or periodicals.

14. In relation to Online Advertising to be included in email alerts to subscribers and other authorised users of
Wiley’s products (“Email Alerts”), Wiley cannot guarantee the send date of any Email Alert advertising unless
otherwise expressly agreed in the Booking Confirmation.

15. The sole remedy for any failure by Wiley to provide any Advertising, is that the Customer will be provided
with a period of Online Advertising or additional Print Advertising in an equivalent placement and for a set
period of time as determined by Wiley. Wiley will not be responsible for any failures that are not caused by
Wiley. Wiley cannot guarantee that such ‘make-up’ bookings can be made in the month following the initial
Advertising period.

16. In submitting Advertising to Wiley, the Customer warrants and represents that:

(a) publication of any Advertising (including any Advertising copy that is created by Wiley on behalf of the
Customer which has been approved by Customer) in the manner set out in the Booking Confirmation
will not breach or infringe any copyright, patent, trademark, trade secret or obligation of confidentiality
or privacy, any law of defamation or obscenity, or any relevant law or regulation concerning advertising
or promotions, including any medical advertising laws, industry codes or regulations;

(b) the Customer has the right to grant the licence to Wiley to use the Advertising as contemplated by these
Terms;

(c) the Advertising is accurate, truthful and non- deceptive and does not violate any laws regarding false
advertising;

(d) the Advertising does not violate any other applicable law, statute, ordinance or regulation, including
without limitation any laws and regulations governing export control;

(e) the Advertising is not and does not contain content that is lewd, pornographic or obscene, excessively
profane, racist, ethnically offensive, threatening, infringing, excessively violent, libellous, gambling-
related, or promote any discriminatory activity, promote illegal drugs or arms trafficking, create a risk to
a person’s safety or health, compromise national security or interfere with an investigation by law enfor-
cement officials or is offensive, misleading, deceptive or destructive, and does not promote, advocate or
facilitate terrorism, terrorist-related activities or violence;

(f) Online Advertising does not create, facilitate the creation of or exploit any security vulnerabilities in a
user's computer, promote programs which compensate or provide incentives to users for clicking ads or
offers, performing searches, surfing websites or reading emails or contain viruses, trojan horses, worms,
time bombs, cancelbots or other harmful or deleterious programming routines whether similar or dissi-
milar to the foregoing; and

(g) Customer has obtained written consent to display the name or image of any living person in any Adver-
tising.

17. The Customer acknowledges that in relation to Advertising, Wiley makes no representation or warranty (i)
that any publication of any Advertisement will be confined to persons resident in various countries (ii) of the
exact number of page impressions that will be delivered, (iii) regarding the quality of reproduction of the
Advertisements; or (iv) as to the availability of any Online Advertising site or digital product.

18. In addition to the Terms, the following clauses of the standard terms and conditions of the Interactive Ad-
vertising Bureau for Media Buys of Less than One Year (“IAB Terms") will apply to all Online Advertising
services, with Wiley being the ‘Media Company’ and Customer being the ‘Agency’ and ‘Advertiser’ (unless the
Customer is a media agency booking advertising on behalf of a customer in which case it will be the Agency,
with its customer being the Advertiser):

(a) Section Il (Ad Placement and Positioning);

(b) Section IV (Reporting) (excluding clause V(b))

(c) Section XII (Non-Disclosure, Data Usage and Ownership, Privacy and Laws’)
(d) Section XIll (Third Party Ad Serving and Tracking)

In the event of any inconsistencies between the IAB Terms and these Terms, these Term will prevail, to the
extent of the inconsistency.

REPRINT TERMS

19. A Reprint Quotation will be provided to the Customer by Wiley. The Customer must provide a Purchase Or-
der or return the Reprint Quotation and provide all relevant details in order to submit an order for producing
the Reprint and in doing so, the Customer agrees to be bound by these Terms. Wiley may issue a Booking
Confirmation to confirm the Order.

20. The Reprints are solely for the use of the Customer and may not be re-sold, posted on the internet (other
than as permitted for ePrints in the format specified by Wiley) or reproduced in any other format or media
without the express written permission of Wiley and payment of the appropriate licence fee. The Reprints
must not be amended or modified in any way after delivery. If the Customer wishes to append or add any
material to a Reprint it shall inform Wiley at the time of making the order and pay any additional fees char-
ged by Wiley. Wiley reserves the right to accept or decline any such request in its sole discretion.

21. For ePrints, the Customer will be provided with a link and is entitled to the number of downloads of ePrints,
as specified in the Reprint Quotation and/or Booking Confirmation. The Customer may opt to pay a premium
price and have a print download option on ePrints if confirmed in the Booking Confirmation.

22. Wiley will use commerecially reasonable efforts to deliver the Reprints by the date specified by the Customer
(if any) in the accepted Reprint Quotation, however Wiley will not be liable for any non-delivery or late deli-
very.

23. Itis the responsibility of the Customer to notify Wiley in writing of any damage or shortage within 30 days
of the date of actual delivery of physical Reprints to the Customer. Wiley will take no responsibility for any
damage or shortage notified after this period has expired.



WILEY

17 | 2025 Media Guide Jour

Advertising and Reprint Production

Terms and Conditions

PRICING

24. The price for the Advertising is set out in the Booking Confirmation. An invoice will be sent by Wiley to the
Customer following print publication or digital campaign fulfiiment.

2!

o

. The price for producing the Reprints is set out in the Reprint Quotation and is valid for 30 days from the date
of issue. The price quoted includes a maximum of three (3) proofs of the Reprint. Should Customer require
any additional proofs, these will be subject to an additional charge at the discretion of Wiley. If a Reprint
Quotation has been provided in advance of the printing date, the details of the order may change upon prin-
ting. In this event, Wiley reserves the right to amend the Reprint Quotation to reflect any changes including,
without limitation, page length. If a Customer requires a pro forma invoice, Wiley can issue an invoice after
the order is confirmed.

CANCELLATION

26. If the Customer wishes to cancel Advertising after the provision of an Insertion Order or Purchase Order,
the Customer must immediately notify Wiley in writing. For Print Advertising, the Customer may, at Wiley's
discretion, still be liable for any charges where cancellation requests are received after the Materials Due
Date for that Advertising. For Online Advertising, unless the Booking Confirmation has specified that such
Online Advertising is non-cancellable, the Customer may cancel Online Advertising on 14 days' written notice
to Wiley with no penalty, provided that the Customer shall pay all fees for all Advertising within the 14-day
notice period up until the effective date of termination and if there are any custom content or development
for any Advertising, the Customer shall pay for the provision of all services performed up to the effective date
of termination.

2

~

. On receipt of a cancellation request, Wiley will use reasonable commercial endeavours to ensure the Adver-
tising is not published or for Online Advertising, that it is withdrawn, however Wiley will not be liable for any
loss or damage that may be occasioned by the publication of Advertising cancelled by the Customer after the
Materials Due Date or Insertion Order is received.

2

o

Reprint cancellations will be subject to a cancellation fee based on the value of the total order (excluding
shipping and expedited delivery charges) and the point in the production process which has been reached
at the time Wiley receives the cancellation:

Translations

English Language

% of order value -
excluding shipping
& expedited delivery fees

% of order value -
excluding shipping
& expedited delivery fees

Point of Cancellation Point of Cancellation

Purchase Order / Purchase Order /

confirmed order 5% confirmed order 5%
received received
Order sent to printer / 10% Translation work started 50%

Proof compiled

Proof approved by Proof approved by

customer 25% customer 75%
ePrint created 35% ePrint created 35%
Copies printed / 100% Copies printed / 100%

ePrint supplied ePrint supplied

GENERAL TERMS

29. If a Customer breaches these terms, fails to pay for Advertising or Reprints, enters into bankruptcy or where
itis a corporation or other legal entity, passes a resolution for administration, winding up or liquidation, has
areceiver or manager appointed, or enters into an arrangement with its creditors other than in the ordinary
course of business, or any other event occurs or proceeding is taken with respect to the Customer in any
jurisdiction which has an effect equivalent or similar to any of the events mentioned, then Wiley may, in its
sole discretion and without limitation:

(a) cancel any provision of credit to Customer;

(b) require cash pre-payment for further orders until all outstanding debt is paid in full or Wiley determines
that the initial insolvency event has ceased to occur;

(c) cease publication of further Advertising or terminate an agreement for Advertising;

(d) withhold any discounts or rebates previously granted to the Customer; or

(e) exercise any other rights at law or equity.

30.

3

32.

33.

34.

35.

36.

37.

38.

39.

4

S

Wiley will send invoices to the Customer at the address provided. Should a Purchase Order number be a
prerequisite for payment of invoice, the Customer must supply this at the point of confirming the order.
All delivery addresses must be accompanied by a contact name and telephone number, as well as a VAT
number (relative to the country on the invoice address) or other business identifier or information as may
be required by Wiley (eg. GST registration, W9 form) as notified by Wiley. Please note that Wiley is unable to
accept any PO Box addresses.

. Prices are shown exclusive of GST, VAT and other sales taxes, unless otherwise expressly indicated by Wiley

in writing. Prices are also exclusive of all handling, packing, freight, shipping, customs duties, levies, import
duties and insurance charges unless otherwise agreed in writing. Amounts received will be free from and
clear of any other taxes imposed by any tax authority, such as withholding tax, and if, for some reason, such
amounts are subject to any withholding tax or other relevant taxes, then the Customer is liable to pay such
tax and Wiley will receive the full amount set out in the Booking Confirmation.

Customer shall pay all invoices in full will be made within 30 days of the date of an invoice, unless otherwise
agreed in writing between the Parties.

If the Customer fails to make any payment due to Wiley under this Agreement by the due date, then, without
limiting Wiley's remedies, the Customer shall pay interest on the overdue amount at a rate which will be the
lesser of: (i) 0.5% per month, such interest to accrue on a daily basis from the due date until actual payment
of the overdue amount, whether before or after judgement; or (i) any relevant maximum statutory rate
allowable in the jurisdiction where the Wiley entity is located, such interest to accrue in accordance with the
relevant statutory provisions. Customer shall pay the interest together with the overdue amount.

Wiley excludes all implied conditions and warranties from these Terms, apart from any condition or warranty
which cannot be excluded by the operation of law. Wiley limits its liability for any breach of any non-exclu-
dable condition or warranty, at Wiley's option, to the resupply of the Advertising or Reprint or the payment
of the cost of the resupply. Subject to the foregoing, Wiley excludes all other liability to the Customer for
any costs, expenses, losses and/or damages incurred in relation to any Advertising or Reprints produced
by Wiley, howsoever that liability arises. Wiley will not be liable for indirect or consequential losses, loss of
profits, loss of revenue or loss of any business opportunity.

Customer will indemnify Wiley and its officers, employees, contractors and agents against any costs, expen-
ses (including reasonable attorney’s fees), losses, damages and liability suffered or incurred by them arising
from the Customer’s breach of these Terms and any negligent or unlawful act or omission of the Customer
in connection with the Advertising or use of the Reprints.

Wiley will not be liable for any delay or failure to publish Advertising or to deliver Reprints caused by a factor
outside Wiley's reasonable control (including, without limitation, war; civil disorder; strike; flood; fire; storm;
accident; terrorism; governmental restriction; infectious disease; epidemic; pandemic; public health emer-
gency; embargo; power, telecommunications or Internet failures; damage to or destruction of any network
facilities; the enactment of any law, executive order, or judicial decree; or any other circumstance beyond
Wiley’s control whether similar or dissimilar to the foregoing).

Wiley will retain copyright and all other intellectual property rights and proprietary rights in Wiley's publi-
cations, proposals, and products and services. Customer acknowledges and agrees that Wiley may process
Customer’s personal data, including storing or transferring data outside of the country of Customer’s resi-
dence, in order to process transactions related to these Terms and to communicate with Customer, and that
Wiley has a legitimate interest in processing Customer’s personal data. Wiley will comply with all applicable
laws, statutes and regulations relating to data protection and privacy and will process such personal data in
accordance with Wiley’s Privacy Policy located at: www.wiley.com/privacy.

By submitting an order for Reprints and/or Advertising in the manner set out above, the Customer agrees
to be bound by these Terms. In the event of any conflict, the order of precedence will be as follows: (i) these
Terms, (i) Booking Confirmation, (iii) Insertion Order or Purchase Order signed by both parties. Where ge-
neral terms and conditions of business are proposed by the Customer, those will not have any application
unless signed by Wiley.

All warranties and indemnities stated in these Terms will survive the termination of any arrangement or
contract which is subject to these Terms.

. The law of the corporate domicile of the Wiley entity which issues the Booking Confirmation and invoice to

the Customer will govern these Terms, without regard to conflict of law rules. The parties agree to submit to
the exclusive jurisdiction of the courts located in the corporate domicile of the aforesaid Wiley entity for the
adjudication of all disputes arising in connection with these Terms.
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Contact

Physik Journal - Boschstrasse 12 - 69469 Weinheim - Germany
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