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PhotonicsViews

PhotonicsViews is the leading European trade magazine for
optical technologies - and the first address for all
Who invest, develop or decide in the photonics industry.

Whether industrial laser technology, optics or photonic
systems: Our readers are the minds behind innovations -
developers, users, executives and buyers from the industry.

In each issue we shed light on current trends, technical
highlights and practical applications. Our technical
contributions on changing topics offer sound insights into
research, development and production.

The editorial offer is supplemented by industry news from
optics, photonics, laser and medical technology as well as
equipment and mechanical engineering.
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Overview

Publication Frequency
2 times a year

Volume
Volume 24, 2027

Circulation
@ 35.000 -
epaper per issue

Publishing Director
Steffen Ebert

Product Management
Anke Grytzka-Weinhold

Editor-in-chief
David Loh

Sales Director
Jorg Wullner

Sales Team Lead
Miryam Reubold

Senior Account Manager
Alexandra Wojtanowska

Subscription
WileyGIT@vuservice.de
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PhotonicsViews - The Platform for Decision-Makers in Photonics

Issues January June
Publication Date Jan. 27, 2027 June 17, 2027
Ad Deadline Jan. 15, 2027 June 04, 2027
Editorial Deadline Dec. 18, 2026 May 05, 2027
SPIE Photonics West Laser World of Photonics

Trade fair edition to San Francisco, USA Munich, Germany

Feb. 02. - 04, 2027 June 22 - 25,2027

Focus Tr:lrli:ssill')le:ig:rs‘(:)opﬁ:)i,cs Industrial Laser Applications

The PhotonicsViews at a glance: Here you will find the

» Two digital issues per year with a focus on digital PhotonicsViews

novelties, applications and industry events
Reach of around 35,000 readers in Europe Pk Vi August 2026

v dileyIngustny News com

» Presence on WileylndustryNews.com and
pro-physik.de - the daily online portals with a
total of over 100,000 monthly users

. T 4
» Supplementary bi-weekly newsletter for Raman Spectroscopy..
Reveals Signature Of;
Metallic Oxygen

maximum visibility

» As part of the renowned trade publisher
Wiley, PhotonicsViews stands for quality,
reach and relevance - and is therefore the
ideal platform for your message in the
world of photonics.

The advantages of the digital format:

» Direct playback of videos, such as interviews,
webinars, product presentations

» Deep links to further information, such
as articles, data sheets, or product pages -
also from ads

» Intuitive and comfortable navigation
within the issue

Your direct line to us:

Advertising format Price €
Cover page + Cover story (max. 4,000 characters) 3,825
Inner cover (max. 4,000 characters) 2,830
1/1 Advert 4c¢ (1,600 x 1,200 Pixel) 2,930
1/2 Advert 4¢ (800 x 1,200 Pixel or 1,600 x 600 Pixel) 1,955

1/2 Advert 4¢ (800 x 1,200 Pixel or 1,600 x 600 Pixel at Editorial) 2,810

» The delivery of the ad is only possible as a PDF file.

» For the linking of the ad we need a permanent

Alexandra Wojtanowska Martin Fettig K . K X X X R L.
International and German German Zip Codes 60-99 destination URL, which is available without time limit.
Zip Codes 00-59 Tel.: +49 (0) 721 145080 44

Tel.: +49 (0) 6201 606 552 m.fettig@das-medienquartier.de

awojtanows@wiley.com
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PhotonicsExperts
The Video Talk with Market Leaders

An exclusive Video Interview with Thought Leaders
in the Photonics Industry

Format Overview: Introductory price:
» 5-10-minute interview conducted by our editorial » Package 1:
team with an expert from your company, Talk only, € 2,890 net
featuring 5 concise questions from the editorial
team. - Package 2:
Consisting of the video interview and the
» Professional recording, broadcast, and publication of a two-page transcript in an
distribution. We'd be happy to provide you with issue of PhotonicsViews of your choice,
the video for further use or marketing purposes. € 4,390 net

Your benefits:

» Positioning as an opinion leader

« High visibility among the relevant target audience

« Efficient and professional execution —
everything from a single source

WILEY
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Win with WILEY .+ Industry News

www.wileyindustrynews.com is the target group portal for all professionals N T e e e S8
and decision-makers in the fields of automation, image processing, and WILEY s industry News Q2=
photonics. Whether it's daily industry news, product announcements, user > :
reports, technical articles, web and podcasts, or the print and e-edition
archive - with its wide range of information, Wiley Industry News offers the
ideal environment for your advertising and content. .

Display/banner advertising on wileyindustrynews.com
play g y y Feature

Give your company a face, show presence, communicate a product launch et € 1,865
- in short, take advantage of our wide distribution network! Supplement
your print advertising in PhotonicVlews with an image campaign on A
www.WileylndustryNews.com and increase your market penetration. Mebo i

EPIC!

; 970 x 250 Pixel .
Billboard* plus mobile: 320 x 100 Pixel € 2’255 /Monat, run of site
Wide Skyscraper* p|us1m§ag|: 3(39?1 &';fxeell € 1,405/ month, run of site** '
= s Wide Skyscraper
Leaderboard* pIusZn%gle):(ﬂogg ri'fflxeell € 1,455/ month, run of site** N € :4°§
Medium Rectangle* 300 x 250 Pixel € 1,325/ month, run of site**

plus mobile: 320 x 100 Pixel

Cyber Resilience Act -
Was Anlagen-und

nbauer et
wissen milssen

Weinar: J
Di. 30, Sept. 2025,
Tt

* IMPORTANT: the mobile optimized version requires an additional
Large Mobile Banner (320 x 100 px) format

**run of site, in rotation with six other top features.
The text must be factual and is subject to the publisher's valid editorial criteria.

Top Feature Portal (text/image ad) < Rectangle
Top placement on the home page and all subpages of Vobil €1,325
wileyindustrynews.com. Promote your current highlights, gy

product launches and user reports, and reach your target WILEY sty e

groups around the clock.

undMisinenbaserjetwsenmissen

B ] i
Scope of Service and specifications: Headline, teaser text --memi'« . . -
(max. 120 characters incl. spaces), text (max. 4,000 B
characters). At least 1 image (format 1.5to 1, e.g., W x H oF le B
750 x 500 px, max. 250 KB), additional images possible von Lasersensoren
(format as above), captions with exact assignment to the in die Feldebene
images. Target URL if possible

Duration: two weeks prominently on the

homepage and permanently in the respective *€ 1,865
portal category

Combined offer: Top feature on €2680 ¢ & m
portal + newsletter —

*run of site, in rotation with six other top features. The text must be factual
and is subject to the publisher's valid editorial criteria.

Lasersensoren mit [0-Link
Interface einfach vernetzen

D i wieyindusirynews webjazz.dev &

08:57 -

WILEY #industry News

Access to the website

Page impressions/month 16,000 17. Blechexpa

Users/month 9,000 Frpe il
D stuttgart

Average values from July 2025 - June 2026 :fs‘/&r!. e 5
zest o

Lenord+Bauer feiert 60 Jahre

S i wileyindustrynews webjazzdev ¢

< t m

Desktop



WILEY

6 | 2027 Media Guide

PhotonicsViews

OPTICS » PHOTONICS * LASER TECHNOLOGY

Newsletter - Formats & Prices

The two newsletters from wileyindustrynews.com keep their subscribers
up to date and deliver the latest news from the world of automation,
image processing, and photonics. The weekly, German-language news-
letter (D) for the GSA region and the biweekly English-language newsletter
(INT) with a global reach are the perfect platform for your advertising.

Newsletter: Banner formats & prices

Publication date: Every 14 days. When you book a “feature,”
your text will be highlighted and well placed.

Medium Rectangle 300 x 250 Pixel  €1,525
Full Banner 468 x 60 Pixel €1,320
Full Banner PLUS double height: 468 x 120 Pixel € 1,480
Headline, teaser text (max. 120 cha-
racters incl. spaces), text (max. 4,000
characters), formulated in neutral, facts.
Feature Newsletter At least 1image (format 1.5to 1, e.g. 750 €1655
(Content ad) x 500 px, max. 250 KB). Additional (text/ ’
image ad) images possible (format as
above). Captions with exact assignment
to the images. If possible, target URL.
Combined offer: Top Feature on website + newsletter € 2,680
Event Info: Name and date, 50 characters, Call to Action €850
70 characters, graphic 476 x 315 pixels, external link
Job advertisement:
Description of the position 50 characters, Call to Action €585
70 characters, graphic 476 x 315 pixels, external link
Content Ad direct (Text-/Image-Ad):
Heading maximum 70 characters/spaces, Text max. €1555
300 characters/spaces, an image 750 x 500 pixels, !
URL for a direct link to landing page
E Card: Heading max. 60 characters, logo, short text
maximum 100 characters (including spaces), main €5750

image/advertising motif (width 600 pixels, JPG or PNG),
destination URL

Material delivery no later than 7 days before the dispatch date of the booked newsletter

Your Topic Takes Center Stage
- No Competition

NEW:
Full Banner PLUS
double height!

With an exclusively booked single-
sponsor newsletter, you can reach
your target audience directly
without any wasted reach. Maxi-
mum attention for your content.
Starting at €5,750.

€1,480

Technical specifications:
Please send the necessary files by email to your media consultant,
who will take care of the rest for you.

Banner

Size of data: max. 200 KB

Data formats: GIF, JPG, PNG, HTML5, any kind of Redirect/Tag
Banner (Newsletter)

Size of data: max. 200 KB

Data formats: GIF, JPG, PNG

Target-website

Please specify the exact URL to which the banner should be linked.

WILEY #industry News

Vison i Canfpents

:qmz':my- 24th, 2025 ]
Medium

e Rectangle

€1,525

Where machine vision
business leaders meet.

gL LT Y
| W ITARS RN
BuAQDCAD 8

Feature

Neuer Motion Controller fir vier verschiedene

m I' Motorentechnologien
t den neuen tion Controliern M

fie Auswahl und e Feature

€ 1,655

Cyber Resilience Act - was Anlagen- o4 z
und Maschinenbauer jetzt wissen miissen 'y
Webinar: Dienstag. 30, Septamber 2025, 10.00 Uhr MEZ ER 4

Full Banner
€1,320
News

Nachrichten fiir Entschei-
der und Fiihrungskrafte in

Edmund Optics férdert Biophotonik-Talente
{] Zth int nation. 2rdduate SUmmse
i

Neuer Préasident bei Mitutoyo
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Newsletter

Newsletter DACH (german)

Month Date Monat Date
January 11.01.2027 July 05.07.2027
18.01.2027 12.07.2027
25.01.2027 19.07.2027
February| 01.02.2027 26.07.2027
08.02.2027 August 02.08.2027
15.02.2027 09.08.2027
22.02.2027 16.08.2027
March 01.03.2027 23.08.2027
08.03.2027 30.08.2027
15.03.2027 September | 06.09.2027
22.03.2027 13.09.2027
29.03.2027 20.09.2027
April 06.04.2027 27.09.2027
12.04.2027 October 04.10.2027
19.04.2027 11.10.2027
26.04.2027 18.10.2027
May 03.05.2027 25.10.2027
10.05.2027 November | 02.11.2027
18.05.2027 08.11.2027
25.05.2027 15.11.2027
31.05.2027 22.11.2027
June 07.06.2027 29.11.2027
14.06.2027 December | 06.12.2027
21.06.2027
28.06.2027

Newsletter International (english)

Month Date Month Date
January 11.01.2027 July 12.07.2027
25.01.2027 26.07.2027
February 08.02.2027 August 09.08.2027
22.02.2027 23.08.2027
March 08.03.2027 September | 06.09.2027
22.03.2027 20.09.2027
April 06.04.2027 October 04.10.2027
19.04.2027 18.10.2027
May 03.05.2027 November |02.11.2027
18.05.2027 15.11.2027
31.05.2027 29.11.2027
June 14.06.2027
28.06.2027

WILEY #industry News

Andreas Grosslein
Editor B2B Technolog

Vision Business Con
22nd - 24th, 2025
Rome, sy

Where machine vision
business leaders meet.

. ,1:“055‘“"'
V% R (AR

S
" emva

I MY ) o

- ulul"l‘ﬂ{,‘._\.g Tl

org

Feature

Neuer Motion Controller fir vier verschiedene

m m Motorentechnologien

ANZEIG

Cyber Resilience Act - was Anlagen- 4 :
und Maschinenbauer jetzt wissen missen Y 'y
I g 30. Soptomber 2025, 10:00 Uhr MEZ i; .

News

Lenord+Bauer feiert 60 Jahre
folg te beganr
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Advertising and Reprint Production

Terms and Conditions

Definitions
1.In these terms and conditions:

(a) “Wiley” means the company within the John Wiley & Sons group that is providing the Advertising and
Reprint services as set out on the Booking Confirmation or invoice issued by the Wiley group entity or its
authorised agent.

(b) “Advertising” means any advertisements requested by the Customer to be displayed in products owned
or controlled by Wiley or any third party partner of Wiley and includes both advertising that appears in
Wiley's or its third party partners’ print publications (“Print Advertising”) and advertising that appears
electronically on any of Wiley's websites, or any application or other digital format owned or controlled
by Wiley or any third-party partner of Wiley (“Online Advertising”).

(c) “Customer” means a person or entity who is placing an order for advertising or reprint production with
Wiley and includes an advertiser on whose behalf advertising is placed, and any media agency or compa-
ny that may arrange advertising or reprints for its clients.

(d) “Booking Confirmation” means the confirmation provided by Wiley which sets out the details of the
Advertising. For Reprints, it consists of an email confirmation sent by Wiley to confirm the Reprint order.

(

o

“Insertion Order” or “Purchase Order” means a document provided by the Customer for ordering Ad-
vertising or Reprints which confirms the agreed details.

(f) “Reprint” means print or physical goods, being a specified number of reprints of articles or other ma-
terial (for example, pre-loaded USBs), as requested by the Customer and/or ePrints which are digital
versions of articles or other materials hosted by Wiley or its licensees and linked from a Wiley website, an
email or a Customer website (“ePrints”).

(g) “Reprint Quotation” means a document supplied to the Customer by Wiley which sets out the details of
the quotation for Reprints.

(h) “Terms"” means these terms and conditions.

ADVERTISING TERMS

2. In submitting Advertising to Wiley, the Customer grants Wiley a worldwide, royalty-free, irrevocable licence
to publish and print the Advertising as set out in the Booking Confirmation as well as the right to sub-license
all such rights to any third-party provider.

3. Wiley will, or will instruct its affiliates to, use commercially reasonable efforts to publish the Advertising in
the format and in the position as set out in the Booking Confirmation, however all Advertising is subject to
editorial approval and Wiley reserves the right to vary the placement of Advertising within a print product or
online site or digital product when necessary.

4. Wiley reserves the right at any time to refuse or withdraw from publication Advertising which is not in
accordance with the specifications provided in the Booking Confirmation, these Terms or is otherwise inap-
propriate in Wiley's sole and reasonable discretion. Notwithstanding the foregoing, Wiley has no obligation
to review or approve Advertising copy (for compliance, appropriateness, or otherwise). Wiley may publish
the Advertising with a heading ‘Advertising’ or in some other manner to distinguish the advertising material
from editorial material. If and to the extent that the Advertising does not conform to Wiley's then-effective
production specifications, Wiley reserves the right to make technical modifications as necessary to conform
to such specifications.

5. If Wiley is creating advertising copy on behalf of the Customer, Wiley will provide final copy for the Customer's
approval by email.

6. Customer is solely responsible for compliance with all laws, standards, industry codes and other binding
guidelines as to the content of the Advertising, whether created by Wiley on its behalf or provided to Wiley,
including but not limited to all applicable medical advertising regulations.

7. The Customer will supply an authorised Purchase Order or Insertion Order to Wiley for Print Advertising
and Online Advertising. Advertising bookings cannot be reserved without receipt of the aforementioned
documents. Orders for booking of Online Advertising must be received at least 7 business days in advance
of the proposed first run date. Wiley cannot guarantee that orders received after this time will be fulfilled.
Customer shall book Online Advertising on a monthly basis unless otherwise expressly set out in the Booking
Confirmation. Publication dates specified in the rate cards may be subject to changes at the discretion of
Wiley; new publication dates will be communicated to the Customer prior to publication, at point of order
confirmation where possible.

8. The Customer must submit the required copy for Print Advertising on the material submission date as set
out in the Booking Confirmation (“Materials Due Date”). If a Customer fails to provide the Print Advertising
copy for a confirmed booking by the Materials Due Date, the Customer may be charged for Print Advertising
unless a cancellation has been approved by Wiley in writing. If Wiley accepts copy for the Print Advertising
after the Materials Due Date, Wiley makes no representations that Print Advertising will be published and
the Customer will have no claim against Wiley for credit or republication in the event of non-publication, or if
the Print Advertising is published in another manner or format than as set out in the Booking Confirmation.

9. Customer must submit Print Advertising copy in compliance with the artwork and data specifications as set
out in the Booking Confirmation, or as previously provided by Wiley in relation to the particular publication.

10. Customer shall deliver and shall be solely responsible for providing to Wiley all of the text, pictures, graphics,
sound, video, programming code and other media which comprise the graphic or html file that comprises
the Online Advertising in conformance with Wiley's delivery specifications.

. Wiley makes no guarantees as to the number of visitors to any Wiley site or digital product or the number
of impressions at any Wiley site or digital product, unless such guarantees are expressly made in writing by
Wiley in the Booking Confirmation. Any ‘impression goals’ or the like provided are non-binding. Online Ad-
vertising described in the Booking Confirmation as ‘100% sponsorships’ will not be subject to any impression
or viewability guarantees.

12. Wiley will provide reporting at the end of the Online Advertising campaign, or otherwise as requested within
areasonable time of request, to give details of Online Advertising performance (i.e. impressions, clicks). Real
time transparency of campaigns can be managed by the Customer by using Google Ad Manager.

13. Unless specifically set out in the Booking Confirmation and agreed in writing by Wiley, Online Advertising will
not be behind a registration barrier. The Customer acknowledges that Online Advertising placed on Wiley
Online Library will be viewable by both subscribers and non-subscribers to Wiley Online Library. For the
avoidance of doubt, Print Advertising may be viewable by non-subscribers to journals or periodicals.

14. In relation to Online Advertising to be included in email alerts to subscribers and other authorised users of
Wiley’s products (“Email Alerts”), Wiley cannot guarantee the send date of any Email Alert advertising unless
otherwise expressly agreed in the Booking Confirmation.

15. The sole remedy for any failure by Wiley to provide any Advertising, is that the Customer will be provided
with a period of Online Advertising or additional Print Advertising in an equivalent placement and for a set
period of time as determined by Wiley. Wiley will not be responsible for any failures that are not caused by
Wiley. Wiley cannot guarantee that such ‘make-up’ bookings can be made in the month following the initial
Advertising period.

16. In submitting Advertising to Wiley, the Customer warrants and represents that:

(a) publication of any Advertising (including any Advertising copy that is created by Wiley on behalf of the
Customer which has been approved by Customer) in the manner set out in the Booking Confirmation
will not breach or infringe any copyright, patent, trademark, trade secret or obligation of confidentiality
or privacy, any law of defamation or obscenity, or any relevant law or regulation concerning advertising
or promotions, including any medical advertising laws, industry codes or regulations;

(b) the Customer has the right to grant the licence to Wiley to use the Advertising as contemplated by these
Terms;

(c) the Advertising is accurate, truthful and non- deceptive and does not violate any laws regarding false
advertising;

(d) the Advertising does not violate any other applicable law, statute, ordinance or regulation, including
without limitation any laws and regulations governing export control;

(e) the Advertising is not and does not contain content that is lewd, pornographic or obscene, excessively
profane, racist, ethnically offensive, threatening, infringing, excessively violent, libellous, gambling-
related, or promote any discriminatory activity, promote illegal drugs or arms trafficking, create a risk to
a person’s safety or health, compromise national security or interfere with an investigation by law enfor-
cement officials or is offensive, misleading, deceptive or destructive, and does not promote, advocate or
facilitate terrorism, terrorist-related activities or violence;

(f) Online Advertising does not create, facilitate the creation of or exploit any security vulnerabilities in a
user's computer, promote programs which compensate or provide incentives to users for clicking ads or
offers, performing searches, surfing websites or reading emails or contain viruses, trojan horses, worms,
time bombs, cancelbots or other harmful or deleterious programming routines whether similar or dissi-
milar to the foregoing; and

(g) Customer has obtained written consent to display the name or image of any living person in any Adver-
tising.

17. The Customer acknowledges that in relation to Advertising, Wiley makes no representation or warranty (i)
that any publication of any Advertisement will be confined to persons resident in various countries (ii) of the
exact number of page impressions that will be delivered, (iii) regarding the quality of reproduction of the
Advertisements; or (iv) as to the availability of any Online Advertising site or digital product.

18. In addition to the Terms, the following clauses of the standard terms and conditions of the Interactive Ad-
vertising Bureau for Media Buys of Less than One Year (“IAB Terms") will apply to all Online Advertising
services, with Wiley being the ‘Media Company’ and Customer being the ‘Agency’ and ‘Advertiser’ (unless the
Customer is a media agency booking advertising on behalf of a customer in which case it will be the Agency,
with its customer being the Advertiser):

(a) Section Il (Ad Placement and Positioning);

(b) Section IV (Reporting) (excluding clause V(b))

(c) Section XII (Non-Disclosure, Data Usage and Ownership, Privacy and Laws’)
(d) Section XIll (Third Party Ad Serving and Tracking)

In the event of any inconsistencies between the IAB Terms and these Terms, these Term will prevail, to the
extent of the inconsistency.

REPRINT TERMS

19. A Reprint Quotation will be provided to the Customer by Wiley. The Customer must provide a Purchase Or-
der or return the Reprint Quotation and provide all relevant details in order to submit an order for producing
the Reprint and in doing so, the Customer agrees to be bound by these Terms. Wiley may issue a Booking
Confirmation to confirm the Order.

20. The Reprints are solely for the use of the Customer and may not be re-sold, posted on the internet (other
than as permitted for ePrints in the format specified by Wiley) or reproduced in any other format or media
without the express written permission of Wiley and payment of the appropriate licence fee. The Reprints
must not be amended or modified in any way after delivery. If the Customer wishes to append or add any
material to a Reprint it shall inform Wiley at the time of making the order and pay any additional fees char-
ged by Wiley. Wiley reserves the right to accept or decline any such request in its sole discretion.

21. For ePrints, the Customer will be provided with a link and is entitled to the number of downloads of ePrints,
as specified in the Reprint Quotation and/or Booking Confirmation. The Customer may opt to pay a premium
price and have a print download option on ePrints if confirmed in the Booking Confirmation.

22. Wiley will use commerecially reasonable efforts to deliver the Reprints by the date specified by the Customer
(if any) in the accepted Reprint Quotation, however Wiley will not be liable for any non-delivery or late deli-
very.

23. Itis the responsibility of the Customer to notify Wiley in writing of any damage or shortage within 30 days
of the date of actual delivery of physical Reprints to the Customer. Wiley will take no responsibility for any
damage or shortage notified after this period has expired.
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Advertising and Reprint Production

Terms and Conditions

PRICING

24. The price for the Advertising is set out in the Booking Confirmation. An invoice will be sent by Wiley to the
Customer following print publication or digital campaign fulfiiment.

2!

o

. The price for producing the Reprints is set out in the Reprint Quotation and is valid for 30 days from the date
of issue. The price quoted includes a maximum of three (3) proofs of the Reprint. Should Customer require
any additional proofs, these will be subject to an additional charge at the discretion of Wiley. If a Reprint
Quotation has been provided in advance of the printing date, the details of the order may change upon prin-
ting. In this event, Wiley reserves the right to amend the Reprint Quotation to reflect any changes including,
without limitation, page length. If a Customer requires a pro forma invoice, Wiley can issue an invoice after
the order is confirmed.

CANCELLATION

26. If the Customer wishes to cancel Advertising after the provision of an Insertion Order or Purchase Order,
the Customer must immediately notify Wiley in writing. For Print Advertising, the Customer may, at Wiley's
discretion, still be liable for any charges where cancellation requests are received after the Materials Due
Date for that Advertising. For Online Advertising, unless the Booking Confirmation has specified that such
Online Advertising is non-cancellable, the Customer may cancel Online Advertising on 14 days' written notice
to Wiley with no penalty, provided that the Customer shall pay all fees for all Advertising within the 14-day
notice period up until the effective date of termination and if there are any custom content or development
for any Advertising, the Customer shall pay for the provision of all services performed up to the effective date
of termination.

2

~

. On receipt of a cancellation request, Wiley will use reasonable commercial endeavours to ensure the Adver-
tising is not published or for Online Advertising, that it is withdrawn, however Wiley will not be liable for any
loss or damage that may be occasioned by the publication of Advertising cancelled by the Customer after the
Materials Due Date or Insertion Order is received.

2

o

Reprint cancellations will be subject to a cancellation fee based on the value of the total order (excluding
shipping and expedited delivery charges) and the point in the production process which has been reached
at the time Wiley receives the cancellation:

Translations

English Language

% of order value -
excluding shipping
& expedited delivery fees

% of order value -
excluding shipping
& expedited delivery fees

Point of Cancellation Point of Cancellation

Purchase Order / Purchase Order /

confirmed order 5% confirmed order 5%
received received
Order sent to printer / 10% Translation work started 50%

Proof compiled

Proof approved by Proof approved by

customer 25% customer 75%
ePrint created 35% ePrint created 35%
Copies printed / 100% Copies printed / 100%

ePrint supplied ePrint supplied

GENERAL TERMS

29. If a Customer breaches these terms, fails to pay for Advertising or Reprints, enters into bankruptcy or where
itis a corporation or other legal entity, passes a resolution for administration, winding up or liquidation, has
areceiver or manager appointed, or enters into an arrangement with its creditors other than in the ordinary
course of business, or any other event occurs or proceeding is taken with respect to the Customer in any
jurisdiction which has an effect equivalent or similar to any of the events mentioned, then Wiley may, in its
sole discretion and without limitation:

(a) cancel any provision of credit to Customer;

(b) require cash pre-payment for further orders until all outstanding debt is paid in full or Wiley determines
that the initial insolvency event has ceased to occur;

(c) cease publication of further Advertising or terminate an agreement for Advertising;

(d) withhold any discounts or rebates previously granted to the Customer; or

(e) exercise any other rights at law or equity.

30.

3

32.

33.

34.

35.

36.

37.

38.

39.

4

S

Wiley will send invoices to the Customer at the address provided. Should a Purchase Order number be a
prerequisite for payment of invoice, the Customer must supply this at the point of confirming the order.
All delivery addresses must be accompanied by a contact name and telephone number, as well as a VAT
number (relative to the country on the invoice address) or other business identifier or information as may
be required by Wiley (eg. GST registration, W9 form) as notified by Wiley. Please note that Wiley is unable to
accept any PO Box addresses.

. Prices are shown exclusive of GST, VAT and other sales taxes, unless otherwise expressly indicated by Wiley

in writing. Prices are also exclusive of all handling, packing, freight, shipping, customs duties, levies, import
duties and insurance charges unless otherwise agreed in writing. Amounts received will be free from and
clear of any other taxes imposed by any tax authority, such as withholding tax, and if, for some reason, such
amounts are subject to any withholding tax or other relevant taxes, then the Customer is liable to pay such
tax and Wiley will receive the full amount set out in the Booking Confirmation.

Customer shall pay all invoices in full will be made within 30 days of the date of an invoice, unless otherwise
agreed in writing between the Parties.

If the Customer fails to make any payment due to Wiley under this Agreement by the due date, then, without
limiting Wiley's remedies, the Customer shall pay interest on the overdue amount at a rate which will be the
lesser of: (i) 0.5% per month, such interest to accrue on a daily basis from the due date until actual payment
of the overdue amount, whether before or after judgement; or (i) any relevant maximum statutory rate
allowable in the jurisdiction where the Wiley entity is located, such interest to accrue in accordance with the
relevant statutory provisions. Customer shall pay the interest together with the overdue amount.

Wiley excludes all implied conditions and warranties from these Terms, apart from any condition or warranty
which cannot be excluded by the operation of law. Wiley limits its liability for any breach of any non-exclu-
dable condition or warranty, at Wiley's option, to the resupply of the Advertising or Reprint or the payment
of the cost of the resupply. Subject to the foregoing, Wiley excludes all other liability to the Customer for
any costs, expenses, losses and/or damages incurred in relation to any Advertising or Reprints produced
by Wiley, howsoever that liability arises. Wiley will not be liable for indirect or consequential losses, loss of
profits, loss of revenue or loss of any business opportunity.

Customer will indemnify Wiley and its officers, employees, contractors and agents against any costs, expen-
ses (including reasonable attorney’s fees), losses, damages and liability suffered or incurred by them arising
from the Customer’s breach of these Terms and any negligent or unlawful act or omission of the Customer
in connection with the Advertising or use of the Reprints.

Wiley will not be liable for any delay or failure to publish Advertising or to deliver Reprints caused by a factor
outside Wiley's reasonable control (including, without limitation, war; civil disorder; strike; flood; fire; storm;
accident; terrorism; governmental restriction; infectious disease; epidemic; pandemic; public health emer-
gency; embargo; power, telecommunications or Internet failures; damage to or destruction of any network
facilities; the enactment of any law, executive order, or judicial decree; or any other circumstance beyond
Wiley’s control whether similar or dissimilar to the foregoing).

Wiley will retain copyright and all other intellectual property rights and proprietary rights in Wiley's publi-
cations, proposals, and products and services. Customer acknowledges and agrees that Wiley may process
Customer’s personal data, including storing or transferring data outside of the country of Customer’s resi-
dence, in order to process transactions related to these Terms and to communicate with Customer, and that
Wiley has a legitimate interest in processing Customer’s personal data. Wiley will comply with all applicable
laws, statutes and regulations relating to data protection and privacy and will process such personal data in
accordance with Wiley’s Privacy Policy located at: www.wiley.com/privacy.

By submitting an order for Reprints and/or Advertising in the manner set out above, the Customer agrees
to be bound by these Terms. In the event of any conflict, the order of precedence will be as follows: (i) these
Terms, (i) Booking Confirmation, (iii) Insertion Order or Purchase Order signed by both parties. Where ge-
neral terms and conditions of business are proposed by the Customer, those will not have any application
unless signed by Wiley.

All warranties and indemnities stated in these Terms will survive the termination of any arrangement or
contract which is subject to these Terms.

. The law of the corporate domicile of the Wiley entity which issues the Booking Confirmation and invoice to

the Customer will govern these Terms, without regard to conflict of law rules. The parties agree to submit to
the exclusive jurisdiction of the courts located in the corporate domicile of the aforesaid Wiley entity for the
adjudication of all disputes arising in connection with these Terms.
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